
Indy CEO Lands National Honor
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"I am proud to receive this recognition from WBENC and look forward to serving as an advocate to other women in business," said Goldberg. "As 
a woman who graduated from college in the mid-1960s when the doors of corporate America were mostly closed to female executives, I had to 
respond to the world around me and turn to entrepreneurship. Almost 50 years later, it’s exciting to see how deeply committed corporations are to 
onboarding women business enterprises into the supply chain."

"Janie Goldberg is an outstanding leader who demonstrates how women’s businesses can drive innovation and fuel economic growth," said
Pamela Prince-Eason, President and CEO of WBENC, the nation’s leader in women’s business development. Under the banner of the organiza-
tion’s theme "Join Forces, Succeed Together," WBENC's Summit & Salute is designed to drive business development and collaborative success 
among WBENC’s Corporate and Government Members and WBEs.

About Janie Goldberg
Janie Goldberg has owned OmniSource Marketing since 1991 and serves as the company’s president. Today, at the age of 70, Janie is just hitting 
her stride. Beyond leading her growing enterprise, she’s active in the local, regional and national advancement of WBENC. In 2014, Janie was 
recognized as the WBE of the Year for WBENC in the Great Lakes. Janie also serves on The WBENC Forum, an advisory group to the president 
of WBENC, and as chair of the Central Indiana WBE Forum. She was recognized as Indiana Volunteer of the Year in 2014 for her efforts to aid 
WBEs in Central Indiana.

About OmniSource Marketing
OmniSource Marketing is an internationally certified Woman-owned Business Enterprise (WBE) through The Women’s Business Enterprise 
National Council (WBENC). Owned by Janie Goldberg, OmniSource Marketing is headquartered in Indianapolis and helps Fortune 500 companies 
promote and protect the integrity of their brands by creating custom promotional merchandise and corporate apparel in a cloud-based manage-
ment system.

OmniSource Marketing has grown an impressive client list in its 25 years of business and has been entrusted to serve brands including: PepsiCo,
Dr Pepper, Corona, the American Red Cross, Fiat Chrysler Automobiles, YUM! Brands, MillerCoors, Honda, FritoLay and Toyota. OmniSource 
Marketing is one of the 10 largest WBEs in the promotional products industry, is the largest Indiana-based promotional marketing agency and is 
one of the top 25 privately-held promotional products distributors in the USA. For more information about OmniSource Marketing visit www.omni-
sourcemarketing.com.

About WBENC
Founded in 1997, WBENC is the leading third-party certifier of businesses owned and operated by women, with nearly 13,000 WBENC-Certified 
WBEs. WBENC-Certification is accepted by more than 1,000 corporations representing America’s most prestigious brands, in addition to many 
states, cities and other entities. Throughout the year, WBENC and its 14 Regional Partner Organizations provide opportunities for interactions 
between more than 650 member corporations, government agencies and thousands of certified WBEs at business building events and other 
forums. WBENC is a 501(c)(3) nonprofit organization that seeks and accepts donations from corporations, foundations and individuals that support 
its mission and programs. For more information, please go to www.wbenc.org.

The Women's Business Enterprise National Council has named Indianapolis-based 

OmniSource Marketing President Janie Goldberg one of its 2015 "Stars." Fourteen 

women from throughout the country received the honor during the "Salute to

Women's Business Enterprises" event being held in Baltimore.

Indianapolis, Ind. -- Janie Goldberg, President of Indianapolis-based OmniSource Marketing, the largest 
Indiana-based promotional marketing agency, today received the nation's premier award for excellence 
among Women's Business Enterprises (WBEs) at The Women's Business Enterprise National Council 
(WBENC) Salute to Women's Business Enterprises event which is being held in Baltimore, Md.

Each year, this honor is given to 14 women business owners from across the county. The gala is the concluding
event to WBENC’s annual Summit & Salute, which convenes more than 1,500 corporate and government 
executives, WBEs and members of WBENC’s Regional Partner Organizations (RPOs). Goldberg was recognized 
for her business accomplishments, her inspiration to other women, and her active role at the helm of OmniSource 
Marketing. She was selected for this national honor by the Women’s Business Enterprise Council – Great Lakes.
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5 Questions: OmniSource Marketing’s Janie Goldberg a
Women’s Business Pioneer
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And so, at nearly 50, Goldberg launched her own business. OmniSource Marketing recently celebrated its 25th anniversary, and last year, it billed 
more than $10 million. Not bad for a self-professed introvert by nature.

“I never wanted to be in the public eye,” Goldberg says. “At some point, I realized being shy wasn’t serving the people who depend on me. If we 
wanted to reach the lofty goals I set for my company, I needed to step out and advocate not just for my business, but for all woman-owned 
businesses.”

Goldberg’s happy to share the knowledge she’s gained with other WBE start-ups to keep the ball rolling.

“If my 70-year-old self could have lunch with the woman I was 20 years ago, the wisdom of experience from today would have drastically 
shortened my learning curve,” she said. “I want younger women business owners to reach out to me as someone who got it right more often than 
got it wrong. I want them to learn from where I stumbled, to perhaps prevent them from making the same mistakes.”

Here are some of her thoughts on leadership and success in business:

Question: What’s been the most surprising thing you’ve learned in your career?

Answer: Considering my career started in the 1960s, the most surprising thing I’ve learned is that corporations actually want to do business with 
women. Companies realize women make more than 80 percent of consumer buying decisions globally. A big part of my job is finding opportunities 
for my company to serve as a prime contractor to Fortune 500 companies. I’m continually impressed with how committed they are to engaging 
WBEs and onboarding us into their supplier base. When I’m at WBE networking events, I can’t help but smile at how much things have changed in 
50 years.

Q: What does the word “leader” mean to you?

A: It means responsibility for the welfare of all of our stakeholders, both internal and external. It means making the tough decisions, not the popular 
decisions. After the financial crisis of 2008, when corporations started cutting back on anything that wasn’t mission-critical (like promotional 
products), we actually started chalking up our best years ever. Where others see crisis, a leader sees opportunity.

Q: What is the best piece of career advice you’ve ever received?

A: “You are always going to have setbacks. There will be obstacles, and you will make mistakes. You have to just pick yourself up, dust yourself off 
and get back in the game. My dad always told me, ‘If you haven’t made any mistakes, you’re not living up to your potential because you’ve been 
too afraid and have therefore missed a lot of opportunities.’ ”

Past the point when most people retire, Janie Goldberg is still blazing trails for women in the workforce.

As president of OmniSource Marketing, Goldberg has managed to build the largest Indiana-based promo-
tional marketing agency and one of the largest women-owned business enterprises in the promotional 
products industry. On March 19, the Women’s Business Enterprise National Council recognized her as a 
WBE Star, the nation’s premier award for excellence.

Goldberg’s road to success was unconventional. The Indianapolis native found herself entering the work 
world during the “Mad Men” era, when professional opportunities for women were still few and far between.

“I wanted to work for an accounting firm; all I ever wanted was a seat at that table,” Goldberg recalls. 
“Unfortunately, there wasn’t one for me when I graduated from college. I worked behind the scenes for over 
25 years in smaller family businesses. A friend of mine had an underutilized T-shirt screen-printing press, 
and I thought, ‘Maybe I can do something with that.’ ”
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Q: What’s the best part of your job?

A: “The people. Young women in the business are able to accommodate what they need; they’re able to succeed at home and still able to stay in 
the workforce. We leverage technology to recruit and retain top talent by being able to work with them and work around their lives, while creating a 
seamless customer journey, regardless of whether the custodian is in her office, in her home, or sitting in car pickup line waiting for her kids.”

Q: What are you most proud of accomplishing?

A: I’m proud that at 70 years of age, I feel I’m just hitting my stride. Last fall, I challenged my leadership team to triple our revenues within five 
years. Not one of my closest advisers challenged that vision. They eagerly got to work mapping out how we scale up to do it. It could be tempting 
to be happy with who we are and what we’ve accomplished. Instead, my team wants to do more business, smarter than we’ve ever done. It’s 
exciting to lead a growing, thriving enterprise.

More about Janie Goldberg

Job title: President and founder, OmniSource Marketing.

Education: Bachelor’s degree in business administration from the University of Florida (Miami).

Prior employment: Worked for the federal government in the 1960s; after that, worked for family business until starting OmniSource Marketing.

Family: Daughter, Linda; son, Michael; three granddaughters: Alexis, Tessa and Bella.

Favorite pastime: Goldberg enjoys teaching her granddaughters to bake the same family holiday recipes she learned from her mom and aunts.

Favorite musical artists: Billy Joel, John Mellencamp, Elton John, Cher, Steven Tyler, Garth Brooks, Tim McGraw, Kenny Chesney and her own 
son, Michael Goldberg.

Favorite quote: “Success is going from failure to failure without losing your enthusiasm.” — Abraham Lincoln
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