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935 N Hudson Ave

Delivering 6 top of the line units in prime 
Hollywood, 935 N Hudson Ave is an urban 
Angeleno’s ideal home. Conveniently locat-
ed near all the shops, restaurants and em-
ployment centers of Hollywood, Downtown 
and Koreatown, these condominiums are 
designed to maximize comfort and ease. 
The private rooftop deck views and personal 
parking make this building an easy choice. 
This is your new Hollywood Home!

• 4 Stories

• 6 Units

• Hollywood

• Transit Options

• Roof Deck Views

• 88 pt Walk Score

• Subterranean 

Parking

• Close to Shopping & 

Nightlife

Restaurants & Nightlife Major Employers

• Marino Ristorante

• Providence

• Xiomara on Melrose

• Osteria Mozza

• Chi SPACCA

• Osteria Momma

• Various Small Fires

• The Hudson Theatre

• Comedy Central Stage

• Rao’s

An Introduction to the Opportunity



Top Left - 125 Pacific St, Santa Monica

Bottom Left - 1305 Cabrillo Ave, Venice

Top Right- 1120 El Centro Dr, Hollywood

Bottom Right - 900 West Knoll Dr, WeHo

The Developer

A.J. Khair is a real estate development and construction firm that excels in creating 
and constructing real estate developments of all types. Their expertise in both the 
development and construction aspects of real estate allows them to identify, plan 
and construct projects in a timely and cost effective manner.

A.J. Khair takes on a number of projects ranging in size from single-family homes to 
large mixed-use developments that include hotels, residential and retail space. They 
build projects that create value for both their investors as well as the community as a 
whole.

As a company, they take pride in creating real estate developments that are ap-
pealing due to their quality design and construction. In order to maintain this repu-
tation, they work closely with city officials, renowned architects and their subcontrac-
tors in order to create a product that is truly extraordinary.

A.J Khair



The Units

Unit #301Unit #102

Master Crafted

Top of the line finishes, free-flowing layouts, and views as well - all 
of this from a reputable designer. 

Each of these three bedroom units are bright, open and have a 
soft-industrial chic ambience. In addition to the great interiors, the 
building includes a private rooftop viewing deck overlooking the 
unique skyline of DTLA and Hollywood. 

Unit Mix

Unit 101 : $825,000

Unit 102 : $775,000

Unit 201 : $895,000

Unit 202 : $849,500

Unit 301 : $995,000

Unit 302 : $950,000



The Value

Scarcity

Los Angeles cannot build enough 
units to accomodate for the popula-
tion increase. People are following the 
jobs and the jobs are concentrated in 
a few areas - Hollywood being one of 
them. 

Simply put - it is far cheaper to own 
than it is to rent, and that problem is 
especially true for Hollywood and it is 
only going to get worse in the years to 
come. 

This only adds to the advantage of 
owning vs renting. Landlords can raise 
rents 3% a year. Your mortgage isn’t 
going to do that. 

Gentrification

935 N Hudson lies between two 
waves of gentrification

One is moving southward from the 
“core” area of Hollywood. 

The other is moving northward 
from Koreatown. 

935 N Hudson Ave is in the middle, 
and its neighborhood is going to 
accelerate in price appreciation 
from this phenomena simply be-
cause the areas around it are be-
coming more valuable. 

$6K

$5K

$4K

$3K

$2K

$1K

Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8

Owning - 30 year Mortgage

Renting - 3% Increase/Year





Understanding Hollywood



Synonymous with the American Film In-
dustry, the neighborhood itself is often 
overlooked. 
However, the throngs of crowds are 
largely confined to a few blocks of Holly-
wood Blvd, and the surrounding environ-
ment is one of Los Angeles’ most urban, 
walkable, and diverse neighborhoods. 
These strong fundamentals are being 
rediscovered and the neighborhood of 
Hollywood is undergoing it’s longest and 
most sustained boom since it’s original 
development. The transit, the nightlife, 
the shopping, the restaurants, the 

concentration of jobs - all of which are 
individually attractive to today’s home-
buyer, but Hollywood combines all of 
them and it explains why it is an increas-
ingly popular destination to call home. 
Favorable zoning, record tourism, and 
an entertainment industry that wants 
creative workspaces for the recent crop 
of networks creating original program-
ming are propelling the current building 
boom in the area. While the bigger de-
velopments may grab the attention, the 
smaller buildings and homes are being 
improved and restored to their old glory.

• Developed in 1920’s

• Population of 85,489

• 3.51 sq miles

• Avg income of $38k

• Avg age: 31 

• 115 Condos sold in 2016

• SP/LP of 98.7%

• AVG DOM: 67 days

• AVG Size: 1,250 sf

• $/SF of $536/sf

Understanding Hollywood



Q2 ‘08 Q2 ‘09 Q2 ‘10 Q2 ‘11 Q2 ‘12 Q2 ‘13 Q2 ‘14 Q2 ‘15 Q2 ‘16 Q2 ‘17

$850k

$750k

$650k

$550k

$450k

$630k $476k $517k $378k $499k $535k $563k $777k $633k $808k

Avg Sold Price

2013 2014 2015

$/SF for Q2 2017
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Understanding Hollywood



Hollywood’s Building Boom

Unprecedented

The 80’s boom was confined to the Westside 
and parts of Downtown. The 20’s boom had 
a blank slate to work with. This surge in con-
struction is merely a reflection of the incred-
ible tourism, residential and employment 
growth in the area. 
It isn’t just a lucky moment, the underlying 
economics and homebuying behaviours 
have swung decidedly towards dense, ur-
ban areas and Hollywood is already bene-
fitting immensely, the effects of which will be 
felt for years to come as the area continues 
to build upon its impressive base. 

The numbers of the recent boom (past 5 
years) are truly staggering. Counting only 
the projects highlighted above, here are 
some of the essential figures: 

• 7,887 dwelling units
• 1,364,100 commercial sq ft
• 2,647 hotel beds



Development Rundown

Project List

• 1601 N Vine St
• 1411 Highland Ave
• 7300 Santa Monica Blvd
• The Domain
• Melrose & Camerford
• 5825 Camerford Ave

Just Delivered

• 6516 W Selma Ave
• 904 N LaBrea Ave
• 6677 Santa Monica Blvd
• 1558 N Gordon St
• 7007 Romaine St
• The Hospital Club
• 1800 N. Vine St
• 6417 W. Selma Ave
• 1001 N. Orange Dr
• 1755 N. Argyle Ave
• 5901 W. Sunset Blvd
• 1737 N. Las Palmas Ave
• 1840 Highland Ave
• 1800 N. Argyle Ave
• 1311 N Cahuenga Blvd
• 1622 N. Wilcox Ave
• 1523 Wilcox Ave

Under Construction

• 6200 Hollywood Blvd
• 6901 Santa Monica Blvd
• 1133 N. Vine St

• 8150 W. Sunset Blvd
• LGBT Center Expansion
• 7120 W. Sunset Blvd
• Academy Square 
• 1400 Cahuenga Blvd
• Palladium Residences
• 6200 W. Sunset Blvd

Approved

• Crossroads of the World
• 5420 W. Sunset Blvd
• 7225 W. Sunset Blvd
• 1719 N. Whitley St
• 1546 N. Argyle Ave
• 6104 Hollywood Blvd
• 714-8 N. Sweetzer Ave
• 6140 Hollywood Blvd
• 1718 N. Vine St
• 1360 N Vine St
• 6409 W. Sunset Blvd
• 6400 W. Sunset Blvd

Proposed

New Dwelling Units

7,887

New Hotel Beds

548

Commercial Sq Ft

1.36M





Notable Developments



Development - Crossroads of the World

Currently undergoing an environmental review, this 
project is the largest in Hollywood and one of the 
largest in the entire Western US. 
Set to replace a 1930’s outdoor mall, this develop-
ment would be a destination for creative offices, 
retail and luxury residences. The plan, which has 
been recommended for approval, calls for the 
creation of a new street and making several others 
pedestrian-only. 
The project, which would encompass 10 buildings 
would also be the tallest in Hollywood, and dra-
matically alter the area’s skyline. 
When this is set to deliver - 2022, Hollywood will be 
a much more upmarket and luxurious area to call 
home. 

The Crossroads of the World Development is lo-
cated on Sunset Blvd, which in the context of Hol-
lywood, is the next frontier of urban development. 
Unlike Hollywood Blvd to the north, Sunset doesn’t 
have the unbroken urban street wall, between the 
highrises are strip malls and single level commer-
cial offices. While this may make the area feel less 
attractive at the moment, it also means it has 
more potential for future development. It is this 
reason why so many buildings are being proposed 
here, in 5 years it’s going to feel like a very different 
place, and unlike Hollywood Blvd, it will be newer 
and more high end. 

Sunset Blvd

950 308
• 5 Buildings

• Condos & Aptmt

• 804,000 sq ft

UPCOMING D.U’s HOTEL BEDS

• 79.9% Occupancy 
Rate for the area

• 348,000 sf

280k
COMMERCIAL SF

• 185,000 sf retail

• 95,000 sf office

• 10 Buildings



Development - The Domain, 7141 Santa Monica Blvd

166 9,500
• For Sale and Lease

• Studios, 1, 2, 3 Beds

• Pool & Rooftop Terrace

RESIDENTIAL UNITS COMMERCIAL SQ FT

• Ground Floor Retail

• Santa Monica Blvd 

• Integrated with Interior 
Courtyard

This project, which has just been delivered and is 
located 2 blocks west of the  Santa Monica/LaBrea 
intersection is a part of a cluster of new develop-
ments in that area. 
Included in the building are a mix of studios, 1, 2, 
and 3 bedroom units which are available for sale 
and for lease. In keeping with West Hollywood’s 
strict architectural guidelines, the development 
features a mix of exterior materials, colors and 
varying heights purely for the purpose of making 
the streetscape more attractive. 

The building sits across the street from another 
similar proposal set to replace the Formosa Cafe. 



Development - The Dream Hotel, 6417 W Selma Ave

The first LA iteration of the boutique hotel chain, 
and finishing touches being done by the acclaimed 
Rockwell Group, this hotel is the most significant of 
the new hotels coming to Hollywood. 

Having already made waves in their 3 existing lo-
cations (New York, Miami and Thailand), these ho-
tels are known for their internal variation and the 
great care given to the details. Everything from 
line-of-site, acoustics, and circulation patterns 
are incorporated into the overall design. 
Secondly, this is just the first of a two-phase project, 
the second of which will also be another Dream 
Hotel but that project will explore a different sen-
sory “theme” - at least according to the developer.

LA sees 44.3M tourists every year. That is up 23% 
from 2006. The focal point of that tourism industry 
is Hollywood. Has Hollywood built  23% more beds? 
- No, it hasn’t.  
This pent up demand is finally translating into in-
creased inventory, and unlike older hotels - these 
new ones are stunning. The developers behind 
them know that the new crop of options will be 
delivering in rapid succession, so all 13 of the an-
nounced hotels are pouring extra resources into 
building services, amenities, design, and public 
spaces - the last two of which benefit the overall 
community the most. 

Hollywood’s Hotel Boom182 
• 10 Floors

• Rooftop Pool & Nightclub

• 5 Restaurants

NUMBER OF GUEST ROOMS

$50M
BUILDING COST

• Phase 1 of 2

• Ground Level Retail

• Pedestrian Alley 



Development - 6677 Santa Monica Blvd

If Hollywood Blvd is the most “realized”, and Sunset 
Blvd having the most planned development, Santa 
Monica Blvd is in an even earlier stage of improve-
ment. Currently a mix of design studios, theaters, 
and light industrial uses, Santa Monica Blvd is also 
operating on a more of a “blank slate” and one 
that developers are just beginning to notice. 

The biggest winners from this situation are the 
homeowners living on the blocks immediately 
north and south of the thoroughfare, as major in-
vestments on the blvd bring up the entire area’s 
property values. 

Santa Monica Blvd

695 25,000
• Sale & Lease

• Studios, 1, & 2 Bedrooms

• 5-7 Stories

RESIDENTIAL UNITS COMMERCIAL SQ FT

• Ground Floor Retail

• 71,000 sq ft open space

• Expected 2018/2019

Originally planned in 2007 but stalled due to the 
economy, the developer - Avalon Bay is moving 
forward with this massive development, which 
along with 6901 Santa Monica Blvd, would be the 
first major project east of LaBrea Ave. 
While there is an existing cluster of high-end de-
velopments west of LaBrea, on the West Hollywood 
side of the border, the fact that this project is now 
pushing dirt and being financed by huge institu-
tional investors from the east coast is a decisive 
vote of confidence for the area. 





Lifestyle



Your Options

Some of the best restaurants in Los Ange-
les are in this area, and many are clustered 
along Melrose and Santa Monica Blvd which 
are immediately north and south of the 
building. 

Secondly, the range of options in incredible. 
Everything from the highest end to discreet 
holes-in-the wall are right at your doorstep. 

As an epicenter of the LA dining scene, the 
area is also ground-zero for innovation and 
new openings from star chefs. 

Dining Scene

Comtemporary

Laurel Hardware
Jones West Hollywood
Food Lab
Xiomara on Melrose
Providence
The Larchmont

French, Italian, Spanish

Maison Richard
Spartina
Osteria Mozza
Petit Trois
Franco Melrose
Smoke.Oil.Salt

Asian

Genghis Cohen
Umeda
Formosa
Sweetfin
Tatsu Ramen

Latin American

LaLa’s Argentine
Spartino
Red O
Carlito’s Gardel Restaurant
Antonio’s

139 Restaurants in a 
1/4th Mile Radius



Nightlife & Entertainment

Theatres Lounges Music

Hudson Theatre
El Centro Theatre
Blank Theatre Co

McCadden Pl Theatre
Renberg Theatre

Three Clubs
Next Door
Pour Vous

Now Boarding
Bouldevard 3

The Roxy
Viper Room

Whiskey A Go-Go
El Cid

Hollywood Bowl

Everything at your Doorstep

If you live in Hollywood, and you find yourself bored one 
evening, it really is your own fault because you don’t 
have a lack of options. The area abounds with places, 
venues and nighclubs of every conceivable variation. 

Besides the sheer concentration of option, is the quality.
The best comedians in the world live here and routinely 
try out their new material in the local clubs. 

Thousands of prominent musicians call the area home. 
Even LA’s overlooked Live-Theatre scene is concentrat-
ed in the neighborhood.  

Hollywood is the only place in the world where all of 
these forces come together, and the people who live 
here simply benefit from the immense talent that is 
pooled here. 

Comedy

The Comedy Store
Laugh Factory

The Improv
Groundlings

United Citizens Brigade



Shopping

The  Commercial Center of LA

Los Angeles is the fashion capital of the US, and 
the beating heart of its retail scene is West Hol-
lywood and Hollywood proper.

More specifically it is the two main thorough-
fares of Santa Monica Blvd and Melrose Blvd, 
plus the national shopping destination of the 
Grove. 

Everything from name-brand designers whose 
showpiece stores line these corridors, to more 
niche merchants - this area is the cutting edge 
of the retail experience. 

Besides the higher profile storefronts and lux 
boutiques, the area is also home to most of the 
specialty shops in the city

Santa Monica Blvd

Melrose Blvd

The Grove

• Everyday items
• Pet Care
• Spa & Fitness
• Jewelry 
• International Services
• Beauty

• Design Showrooms
• Vintage
• Boutiques 
• Art Galleries
• Leather goods
• Tailoring

• National Chains
• Department Stores
• Special Events
• Pop-ups
• The Apple Store



Employment

The Hollywood Job Engine

Even if it wasn’t the “Golden Age of TV”, Holly-
wood would have been poised for strong em-
ployment growth due to its centrality, urban den-
sity and transit options. 

The number of creative offices, production cen-
ters, advertising agencies, and co-working 
spaces is only accelerating, and much of the 
planned development for the neighborhood in-
cludes substantial office space, ensuring that 
there will be even more employment opportuni-
ties in the near future, along with even more em-
ployees looking to buy near their job.  

Major Companies

Shared Workspaces

1.36 Million Sq Ft in 
upcoming office space 

Sharply increasing 
employment density 





Summary





Ari Afshar - Estate Director

Jilina Scott - Estate Director

Jilina Scott was born in Malibu, California, where 
her parents built their home from the ground up. 
With a lifetime on the Malibu Coast, her insight into 
the Southern California lifestyle is unparalleled. As 
a well-established local agent, Malibu native, and 
a team member of the most innovative agency in 
Malibu, Jilina’s passion is in real estate. 

With access to the latest technologies and an im-
pressive database, She can provide the exposure, 
knowledge, and expertise that you would expect 
from a large agency, while offering the service of a 
smaller business built around a 100% client focus. 
Let Jilina help guide your journey in selling and find-
ing the home of your dreams.

Ari is a Beverly Hills native with the keen sense and 
network to find his clients the right deal at the right 
time. 

While his own experiences prior to Compass span a 
multitude of different industries: social media mar-
keting, real estate and mobile app building—the 
fine thread that runs through each endeavor is al-
ways an entrepreneurial spirit, and a candor that 
guides client dilemmas into creative solutions,  in-
cluding three recent development projects such as 
1006-10 N Edinburgh Ave in West Hollywood, which 
will be bringing 12 units in 2018. 

E: ari@compass.com

P: 310.780.3180

BRE# 01753779

E: jilina@compass.com

P: 424.644.4074

BRE# 01949514

About Us
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