
 
 

How To Get Discovered 
 
I want to explore the question in terms of having a new product, project, or 
organization you want more visible. If you are brand new, how can you hope to enter 
an over-crowded marketplace? Shooting with the ‘big boys’ will take lots of ammo. (I’ll 
refrain from quoting Sun Tzu’s The Art of War. One past employer felt 5th Century 
Chinese warfare strategy was THE foundation for winning the market-share game.) 

The info quoted below is from a Marketing Charts article. 30,000 consumers across 
60 countries were questioned in 2012 and again in 2015. While the study focused on 
influencers of product purchasing, I believe every nonprofit or business can benefit. 
What influences our purchase decision shifts over time. We must keep up. 
 
Where do consumers (think donors, too) turn for solid new product info?  

 The #1 influencer? ‘Family/friends told me about it.’ Is that a shock to 
anybody? We turn to those we trust. And while it certainly applies to choosing 
your retirement expert, it can work for a charity, too. Think of ways to apply this 
to your own situation. 

 The #2 source may surprise you. Did you pick TV? While it dropped the 
quickest in the last three years, it is still strong. Absent a Super Bowl ad or a 
nationwide prime-time buy, spend significant time thinking about how you can 
get on TV. If the Ice Bucket Challenge taught us anything, it should remind us 
NOT to mock small beginnings. 

 ‘Active Internet Searching’ will move into second if they redo this study 
in 2018. You MUST have a mobile site; MUST utilize keyword-dense text; 
MUST use every SEO trick available; MUST be active in Google Adwords.  

 Making the top five and moving up – ‘Social Media Postings.’ (See the #1 
reason above!) Your organization can benefit from beefing up your presence in 
the top channels. Redeploy some of your advertising budget if needed. While 
monetizing social media has proved elusive, this study emphasizes that this 
leg of the stool can’t be ignored. 

 ‘Professional/expert told me about it,’ was one factor that dropped fast 
since 2012. It’s another reminder of how jaded the public has become. 

 
Sincerely, 

 
Blake Conover, President 
 
http://www.marketingcharts.com/traditional/new-product-awareness-56444/ 


