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SAMPLE PORTFOLIO user experience

This portfolio incorporates selected samples of my work using a variety

of research and design methodologies for:

: Cummins, Inc.

. Domino’s Pizza

. TracFone Wireless

. Citizen’s Bank

. Sunglass Retailer*

: New York-based Grocery Chain*

*Confidentiality agreement requires name to be withheld.
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Client
Cummins, Inc.

Industry

Diesel engine, filtration, and power
generation product design,
manufacturing, and distribution

DESIGN CHALLENGE

Bring together 5+ independent
applications into a seamless,
end-to-end engine service
experience.

User Groups

Dealers and Distributors Worldwide —
Service Writers, Service Technicians,
Warranty Administrators, and
management personnel

Deliverables
U.S., China, and Columbia contextual
inquiry — results report and
recommendations
Domestic 3x3 iterative design and
usability testing — multiple paper
prototype options, test plan and
artifacts, findings and
recommendations report
Remote international usability testing
- test plan and artifacts, findings and
recommendations report

. Single Axure wireframe set depicting
the recommended workflow and user
interface

Timeline

. Contextual Inquiry — 3 months

. 3x3 lterative Design and Usability
Testing — 2 months

. Detail Design (Customer intake and
service event) — 9 months including
launch

. Detail Design (Warranty claims) —
10 months
Usability Testing and Refinements
(Warranty claims) — 3 weeks

While performing contextual inquiry on one of Cummins’ diagnostic applications (INSITE), it became obvious
that Cummins had a serious usability issue with its customer service products. All applications and online
resources were running as separate products instead of as a single system. This forced users to enter an
incredible amount of the same information repeatedly during a single service job. With this report and other
customer feedback, management secured funding for an end-to-end service and warranty claims system in
2015.

Engaging a user-centered approach to the design, my team and |, first performed contextual inquiry in the
U.S., China, and Columbia at 12 dealer and distributor locations. After analysis, we then engaged internal
stakeholders to work with us in concept workshops and created multiple approaches to the design solution. |
developed paper prototypes of the three strongest and most unique concepts and we facilitated 3x3 iterative
design and usability testing in multiple U.S. cities. We then refined the concepts into a single design wireframe
set using Axure.

While working through detail design with the independent internal teams that managed the existing
applications, we also performed remote international and in-person U.S. usability tests to ensure that the
system met end-user and business needs. | created paper and interactive prototypes using Axure for these
activities and managed the overall wireframe set for development. | was contracted again to assist the front-
end developers in a transitioning Agile environment.

The initial release, which included service intake, diagnostics, and repair, launched to 200 Cummins
distributors in 2016 with plans to release to the remaining 400 distributors and over 6,700 dealers in 2017. In
early 2016, | was again contracted to design the remainder of the system, which included the warranty claims
process. This required consolidating two separate applications into one process flow. | worked independently
with representatives from both applications for approximately 10 months. Before development was scheduled
to begin, | convinced management to allow me to perform final usability testing at four U.S. dealer locations to
ensure there were no show-stopping usability issues. The workflow and concept was on track and it allowed
our team to make additional refinements based on end-user feedback.

A walk-through of the system is available on YouTube at: www.youtube.com/watch?v=yap7c3jUoLw&t=14s

The following pages represent a sample of the overall Customer Service System reports and wireframe set.

Additional projects for Cummins included:

. Power Generation Dealer Portal (2015) — created usability strategy for improving the Siebel ‘out-of-the-box’
design for Cummins Power Systems dealers integrating UX best practices and user feedback. Facilitated
two usability tests, three conference room pilot sessions with customers, and provided multiple
recommendation reports.

. INSITE Contextual Inquiry (2014) - facilitated contextual inquiry at ten U.S. locations to improve the
usability of the service diagnostic application.

. User Experience at Cummins (2014) — added further methodology content and refined the overall design
of the existing user experience team capabilities presentation.

. Global Warranty Systems (2014) - refined the existing user experience strategy that was put in place by a
development-focused team to incorporate more early-on, direct end-user feedback.
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Samples from Contextual Inquiry Reports
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

3x3 Iterative Design and Usability Test Report

Concept One
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

3x3 Iterative Design and Usability Test Report
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Final Wireframe for Responsive Design

A walk-through of the system is available on YouTube at: www.youtube.com/watch?v=yap7c3jUoLw&t=14s
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Customer Intake — Side-by-side Responsive Solution
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Diagnosis & Repair — Side-by-side Responsive Solution
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CUMMINS: CUSTOMER SERVICE SYSTEM (2015 - 2017)

Warranty Claim Creation
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DOMINO’S PIZZA: boMINOS.COM PIZzA PROFILE and EASY ORDER (2013)

Client
Domino’s Pizza

Industry
Franchised pizza restaurant chain

DESIGN CHALLENGE
Improve the overall user
experience of Dominos.com
Easy Order.

User Groups
Domino’s three key U.S. online
consumer groups:
Loyal customers
. Value-oriented customers
. Speed-oriented customers

Deliverables

. Traditional lab-based and remote
usability design testing

. Test plan and artifacts, findings and
design recommendations report

Timeline
7 weeks

Domino’s had added functionality to their consumer site that saved the last five online orders placed by
customers with an account profile. This functionality enabled users to designate one order as an “Easy Order
allowing them to reorder a saved order as-is, or use it as the starting point for a new order.

Domino’s wanted to understand how the new functionality affected current online customers including:

. Which elements help or hinder placing an order

. Which elements of the new functionality are the most appealing and therefore should be promoted to
consumers

. Opportunities for improving the user’s online ordering experience which can ultimately lead to more orders
and additional revenue

| planned and facilitated lab-based and remote (via web-based chat) usability tests with 24 total users. After
performing data analysis, | created design solutions and presented to Domino’s internal team and
management. Domino’s implemented much of the recommendations presented — most of which are still in
place today.

The following pages represent a sample of the overall report and design recommendations.
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DOMINO’S PIZZA: DOMINOS.COM PIZZA PROFILE and EASY ORDER (2013)

Samples from Usability Test and Design Recommendations Reports
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TRACFONE WIRELESS: SMALL BUSINESS PLANS (2013)

Client
TracFone Wireless — International pre-
paid telecommunications provider

Industry
Telecommunications

DESIGN CHALLENGE
Establish a new brand that
targets small business owners
looking to consolidate, reduce,
and streamline their fleets’
mobile needs and expenses.
Create an easy-to-use online
experience using the
WebSphere eCommerce
Madison starter store while
maintaining ‘out-of-the-box’
functionality with limited
customization.

User Groups
Small business owners and their
buyer admins

Deliverables

Initial creative sketch and Axure-based
wireframe set of recommendations using
existing research and out-of-the-box
functionality

Timeline
15 weeks

Due to immediate time-to-market requirements, upfront user research was limited to what could be gathered
through business, marketing, and technology stakeholder interviews, which | facilitated or participated in.

Working directly with the client, | determined business and general brand requirements within a two-week
period. While the marketing team engaged in naming and visual identity activities, | created a full working set of
wireframes recommending a general brand approach, a reduced work flow, and content recommendations for:

: Product and service browsing and comparison

. Required product and service cross-sell for enabling add-to-cart

: Checkout and account creation

. Integration of existing portal systems

The following pages depict sample concept sketches and wireframe screens | produced of the recommended
user experience.
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TRACFONE WIRELESS: SMALL BUSINESS PLANS (2013)

Home Page Concept and Wireframe
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Great Plans

Great Savings

|' Phones | | Plans |

Forgot Password?

| Create User Praofile

Create an Account for

Your Organization
Al you need is a Tax
ID and a Zip Code

Activate Your Phone

MNationwide Coverage

International calling ==

@ 32013 Brand ¥ Help & FAQs | Contact Us | Hearing &id Compalibility | Privacy | Terms & Conditons

H E.

See How Much You Can Save
OR

Plan Recommender

Site Map
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TRACFONE WIRELESS: SMALL BUSINESS PLANS (2013)

Plans Landing Page

Brand X logo

Why Brand X | Phones | Plans | SIM Cards | Activate

Iy Account | Sign Out | Help & FAQs | Contact Us

My Cart (1)__

Home = Plans

. COMPARE
Narrow your results by: ShOp Plans up 104 plans
= Plan Types T — - Croar List
Unlimited {00 T - Clear List
limit=d (00} Plan Recommender . N
30-day manthly {00} or Unlimited # Remaove
. International
Pay-as-you-go (00) o Recommended Plan Options from Home Page ) Talk, Text, Data
Domestic (00} - T
) = — Unlimited 3 Remove
Internatignal {00}
Talk, Text, Data
Plans: 00
= Compatible Phones I B -
i i - - i . Pay-As-You-Goi Remaove
Smart phones (0) Displaying 1 -0 of 00 plans (] 1-00 [ WiewAl Sortby: No Sort - 750 Minutes
Feat h 00
seture pren=s 69 Smart Phone Pay-As-You-Gox Remaove
Talk & text anly {00} Compatible ch i
_ Plan Name could be long - 1,500 Minutes
Elnlngggul @un - SIM card » Feature lorem ipsum ontrary to popular belief RETAIL FRICE
enly {00} » Lorem Ipsum is not simphy random text. $000 00
Plan Logo It has roots in a piece of classical Latin literature and -
= Minutes has been used for centuries to present copy
Unlimited (00) * Richard McClintock, a Latin prefessor at Hampden- ) ]
Sydney first described it Comnare List \ |
Camy over (00} * Lorem Ipsum iz not simply random text. _ !
Up te 250 {00} \ /
Up te 500 (00)
Up to 750 (00) \
Plan Name could be long _ \
Up te 1,500 (00} » Feature lorem ipsum ontrary to popular belisf RETAIL FRICE ‘.\ {
= Lorem Ipsum is not simphy random text. \ !
Plan Logo » It has roots in @ piece of classical Latin iterature and $000'00 {
has been used for centuries to present copy ."'I
* Richard McClintock, a Latin professor at Hampden- I
Sydney first described it 1\
+ Lorem Ipsum iz not simphy random text. \

Need more airtime for

e
Logo | Plan

Logo

Plan your existing plan?

Logo

[ Sign In to Buy More Airtime ]

Smart Phone
Compatible

Flan Logo

Plan Name could be long

* Feature lorem ipsum entrary to popular belief

* Lorem Ipsum is not simphy random text.

+ it has roots in a piece of classical Latin literature and
haz been used for centuries to present copy

RETAIL FRIGE

$000.00
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TRACFONE WIRELESS: SMALL BUSINESS PLANS (2013)

Product Detail Page

Brand X logo

Wy Brand X | Phones  “lans  5IV Carcs | Activate

My Account | Sion Cul | |zlp & TAQs | Contact Us

lleme = SIM Cards > Product Name

Descriplion I Conpelible Pans

SIM Card Name could be long

0608 $000.00

Compatable with plans Tom

$00.00 to $000.00

Wiew All Flans

= Fealure 'orem izaum onrery to popuar balizf

* Lorem IpsLm s nat simply rendom text.

* It haz “nnt= in £ piere nf clazsical - atic deratirz and
has been used for centures to present copy

® Hizhard Wcliniock @ Latn protessor at Hempden-
Sydney first dezcrined t

In Stock

Add to Cart

COMPARE
upo43MCads
Clear List
AG Standard ¥ Fsmove

ZIM Card
4C Micro * Remove
EIM Carc

Lorem Ipsum * Hemove

SIM Card

Lorem Ipsum X Remove

EIM Card

. ]

Select

Unlimited Domestic (51C.00)
Unlimited Interraricnal ($00 00)

Uperating Systems

Android™ 2.3

Compatible Phones

= Smar phnnes

* Fealure phones
= Telk & text only phones

Oparating Systems

Android
[el=d

Windows phone®

Metwork Spead
42Mbps

35

40

A

Compatble Plans tab

SCO lleader Lorem Ipsum

SEU Desciption Copy Ut 83 aLgJe, luTum at scdalss c, ullamear! =
pacerst estin cursuz. Mullam tristiqus o-enaleclusvenenatsidfac
mallls fauclous 25U, Nec U lamcorper MeLs volutpa cu s. Fhase Ls luclus fzrmentuim dictum.

Prain arca licula, ornare in pellentesque sed, valutpat egetenim. In orzre pozuere justo us facli
Cres lincdanl eueslas m sed inlerdurn lellus bislyae cus, Morbi coond lis sceleris que nibh, sil
amet pretilm saniar cravida vanins

@203 0rand ¥ | | e p&AQs | Contact Us

Vorks with These Great Plans
= Unlimited Domestic ($0.02)
= Unlimited Intermat oqzl (50000}

Dsecripfion | Compatible Flane |

|

|

Mote! Ths SIN Card requirzs |
znrollment in Auzo Redll. :
|

|

|

Whet's tis?

llearingA d Compatibility | Privacy | Te'ms & Conditions | Site Mag
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)

Client
Citizens Bank — Personal Banking

Industry
Financial Services

DESIGN CHALLENGE
Introduce a new product line
targeted to consumers that
incents them to sign up. Plans
include Value Plan, Security
Plan, and a Combined Plan
offering rewards, discounts, and
services for a monthly fee.

User Groups
Online banking consumers

Deliverables

Visio wireframes depicting the full
experience. The technical team
developed an interactive prototype for
usability testing.

Timeline
10 weeks

Citizens Bank, like many other financial institutions at the time, was looking for ways to provide consumer

incentives that combine with their existing checking products. The business developed a series of products

including:

: Value Plan - discounts, cash back, and purchase protection for a monthly fee

. Secure Plan — credit monitoring, internet surveillance, card and document registration, and fraud
resolution for a monthly fee

: Combined Plan — the Value and Secure Plans at a reduced monthly rate

Working with a small team and iterating with the client, | designed the work flow, interaction designs, and layout
in Visio wireframe format. Over the course of one week, the prototype was usability tested at Bentley University
in Boston. Working closely with the researcher and a visual design team in New York, recommendations from
the usability test that were accepted by the client were included in the final design to enhance the overall
experience.

Although sign-up on the site was initially high, the products were eventually phased out. However, the microsite

was recognized by the Horizon Interactive Awards and Interactive Media Awards:

. 2011 Horizon Interactive Awards — Gold: Consumer Information (websites); Silver: Animation (websites);
Bronze: Training and Instructional (video)

. 2012 IMA (Interactive Media Awards) — Best in Class Award
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)

Introduction Video

2% Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking Savings, Money Markets, & CDs Borrowing Options Students Credit Cards MoneyHelp& Online & Mobile Banking

Value Plan: $6.99 Secure Plan: $6.99

© Skip to Tool

Average Monthly Customer Value

T LN,

PURCHASES DINING SHOPPING EVENTS
Welcome to the Citizens Bank Plans Interactive tool.

42/ — CcC

ENROLL NOW!

Checking Account Holders:

Log in to Online LoainTo Online Bankl : ) I:I
Banking then: i e In branch: Zip Code:

1. Go to "Manage Features” By phone: 1-877-360-2472
2. Select the "Plans” page

Don't have a Checking Account? Open one now.

Gt
Yonds

Online: Select & Open a Checking Account

3. Select your Plan(s) and Enroll

In the Community | About Us \ Careers \ Branch/ATM Locater

Member FOIC | EguslHousing Lender | SiteMap | Security & Privacy & Leaal
*You wil see your first deduction in 80 days, otherwise, you will see it in 30 days.

PLANS DISCLOSURE: All benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which will be referred to as "CPP”,

or CPP's third party providers. Citizens Bank is not an affiliate of nor is it responsible or liable for the services provided by CPP.

Yo §1 B
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)

Value Plan Landing Page (with overlay quick guide)

2% Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking Savings, Money Markets, & CDs Borrowing Options Students Credit Cards MoneyHelp& Online & Mobile Banking

The $6.99 per month Value Plan can pay for itself in
savings, discounts and cash back. The average customer
enjoys $41.55 a month in savings and earns $3.60 a
month cash back. Subtract the 56.99 and that's $38.00 a
month (or over $458.00 per year) of money in your
pocket.

EST
Value Plan: $6.99 e

ombined Plan: $10.99 VALUE

Watch your money add up with our Value § © Watch Overview Video € Plan Benefit Details

: R
Explore Your Personalized Savings | s“s 1 5 l
How many times PER WEEK do yc¢ .

$0.00

$3.60

13t018 1910 24 25+

Debit Card Purchases (i ) -
ﬁ and Online Bill Leam }-rlkm
It Works 0 1to0

Payments

Dine OQut at i)
{ Restaurants MLKEQH& : | . | . ‘ - ' 55_2‘-‘(’10 EJ"?S.ISD
Shop for Clothes, (i} ¥ o
‘ Electronics, etc. %‘m i | | ‘ ' :sngn(g]so E%IIZIO
Entertainment,
@ Events and Lﬂgluw soi.oo $6I.60
Attractions 1t Works 0 savings savings

Travel, Vacations % oH = |
and Getaways ST T

savings savings

g ' $0.00 ' $19.75

YOUR TOTAL AVERAGE TOTAL
DEBIT CARD AND ONLINE BILL PAY SAVINGS PLAN COST MONTHLY VALUE MONTHLY VALUE

$0.00 ~ $0.00 =~ $6.99 = $45.15

@ How is this calculated?

Receive added protection on all your purch

RETURN GUARANTEE: PRICE PROTECTION: WARRANTY EXTENSION:

Get a refund when you purchase Get a refund if the price goes down Extend the original warranty up to
something you regret and the store on an item you purchase and the five years from the date of purchase
waon't take it back. (Limit two items retailer won't pay the difference. on any eligible item.

per year.) (Limit two items per year.)

ENROLL NOW!
Checking Account Holders:

Log in to Online 5
Banking then: Log In To Online Banking In branch: Zip Code: I:I

1. Go to "Manage Features” By phone: 1-877-360-2472
2. Select the "Plans” page
3. Select your Plan(s) and Enroll

Online: Select & Open a Checking Account

Calculations are based on average savings. Actual savings may vary.
Purchase Protection benefits and Grocery Coupon savings are not included in any of the calculations.

In the Community | AboutUs | Careers | Branch/ATH | ocator

Member FOIC | Equal Housing Lender | SiteWMap | Security & Privacy & Legal
*You wil see your first deduction in 60 days, otherwise, you wil see it in 30 days.

e 12 | JFDIC
PLANS DISCLOSURE: All benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which will be referred to as "CPP",
or CPP's third party providers. Citizens Bank is not an affiliate of nor is it responsible or liable for the services provided by CPP.
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)

Value Plan (with user inputs depicting total value and average comparisons)

%¢ Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking Savings, Money Markets, & CDs Borrowing Options Students Credit Cards MoneyHelp®& Online & Mobile Banking

Value Plan: $6.99 Secure Plan: $6.99

Watch your money add up with our Value Plan. © Watch Overview Video €& Plan Benefit Details
YOURTOTAL AVERAGE TOTAL
MONTHLY VALUE MONTHLY VALUE I MONTHLY VALUE '
How many times PER WEEK do you do the following? $113.27 $45.15
Debit Card Purchases @) . .
m and Online Bill Leam How \ \ I ' | | $6.20 $3.60
Ui earnings earnings
Payments thods 1t06 7ta12 13to 18 19t024 25+ 2 Z
How many times PER MONTH do you do the following?
i ] [
Dine Out.at Leam How \ \ [ | [ $50.00 $12.50
Restaurants It Works o . - - B a7 savings savings
Shop for Clothes, B I | ' | | $24.39 $2.70
Electronics, etc. o 1 5 3 4 5 savings savings
+
Entertainment, (i ] - -
Events and Leam How | | ' | | 526.50 $6_.60
Attractions —— 0 1 2 3 4 5+ et bt
How many times PER YEAR do you do the following?
Travel vacations | @ oo ¥ | s1307 $19.75
and Getaways It Works o 1 2 3 " 5 savings savings
ST R +

YOUR TOTAL AVERAGE TOTAL
DEBIT CARD AND ONLINE BILL PAY SAVINGS PLAN COST MONTHLY VALUE MONTHLY VALUE

$6.20 $114.06 $6.99 $113.27 | $45.15

&} How is this calculated?

Receive added protection on all your purchases too.

RETURN GUARANTEE: PRICE PROTECTION: | WARRANTY EXTENSION:

Get a refund when you purchase Get a refund if the price goes down Extend the original warranty up to
something you regret and the store on an item you purchase and the five years from the date of purchase
won't take it back. (Limit two items retailer won't pay the difference. on any eligible item.

per year.) (Limit two items per year.)

ENROLL NOW! ,;g:om

‘éfq‘.lro!){q J:s\
Checking Account Holders: Don't have a Checking Account? Open one now. “’oeé'?G‘p,
]
Log in to Online . =
Banking then: In branch: Zip Code:
1. Go to "Manage Features” By phone: 1-877-360-2472
2. Select the "Plans” page Online: Select & Open a Checking Account

3. Select your Plan(s) and Enroll

Calculations are based on average savings. Actual savings may vary.
Purchase Protection benefits and Grocery Coupon savings are not included in any of the calculations.

In the Community | About Us | Careers | Branch/ATM Locater

Member FDIC | EgualHousing Lender | Site Map | Security & Privacy & Leqal

*You wil see your first deduction in 60 days, otherwise, you will see it in 30 days.

Vs (B | FDIC
PLANS DISCLOSURE: All benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which wil be referred to as "CPP",
or CPP’s third party providers. Citizens Bank is not an affiiate of nor is it responsible or liable for the services provided by CPP.
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)

Secure Plan (with user inputs depicting level of protection)

2% Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking Savings, Money Markets, & CDs Borrowing Options Students Credit Cards MoneyHelp& Online & Mobile Banking

Value Pla : Secure Plan: $6.99
See how the Secure Plan can keep your credit and information protected. © Watch Overview Video € Plan Benefit Details
Do you currently have the following coverages and protection?
Review and Monitor [i ] Get notified immediately of any credit report
Credit Leamn How O YES @ NO O NOT SURE inquiries or changes. Plus, request a tri-bureau credit
yosetre Jt-Works report if you experience an identity theft or lost.
Int: t S il (i ] Get notified if your personal information has been
': rePr:TEso nl.larl\l;a‘:nce Leam Hl?w O YES @ NO o NOT SURE compromised online. Receive expert help and
1t Wiorles

support if an issue is discovered.

Credit Card and Personal
Document Cancellation
and Replacement

If your card or wallet is lost or stolen, a single phone
@ YES O NO O NOT SURE call will initiate the cancellation and replacement of
your cards on your behalf.

Access to Fraud
Resolution Specialists

@ o A

Get immediate assistance from a fraud specialist if
o YES o NO @ NOT SURE you think your personal information may have been
compromised.

With minimum coverage you should know that the

Mlnimum coverage average amount taken from identity theft victims
amounts to $4,841. [2]

Based on your answers,
you currently have:

ENROLL NOW! ,,;?oo‘

o, 0G4 b
Checking Account Holders: Don't have a Checking Account? Open one now. "’oﬂjﬁ‘é}
-]
nbranch:  zpcode: [
1.Go to "Manage Features” By phone: 1-877-360-2472
2. Select the "Plans” page Online: Select & Open a Checking Account

3. Select your Plan(s) and Enroll

[1] http:/fwwnw.identitytheficreditfraud.com/creditcardfraud htm
[2] httpy//mashable.com/2011/01/29/identity-theft-infographic/

In the Community \ About Us | Careers | Branch/ATM Locator

Member FDIC | EqualHousing Lender | SiteMap | Security & Privacy & Legal

**You will see your first deduction in 60 days, otherwise, you wil see it in 30 days.

PLANS DISCLOSURE: All benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which wil be referred to as "CPP",
or CPP's third party providers. Citizens Bank is not an affiliate of nor is it responsible or liable for the services provided by CPP.

*You must be 18 years or older, a US resident and have or open a Citizens Bank checking account. Only one plan per account.
Value Plan Discounts: Actual savings may vary. View the Plans User Guide.
GreenSense: Terms, conditions, restrictions apply. Transactions must post te your account to qualify.

All other benefits: Exclusions and limitations apply. See Terms and Conditions for complete product benefit details. The Purchase Protection programs are administered
by TWG Innovation Solutions, Inc., 175 West Jackson Blvd, Chicago, IL 60604 (312) 356-3000 via forms ESP-MEM-L-DOP(8.11), PP-MEM-NT (12.07), and SG-MEM-NT
(12.07). Warranty Extension benefits are not available in Maine or Utah, and are provided by National Product Care Company, except in Arizona, Florida, Oklahoma and
Wisconsin, where they are provided by Service Saver, Incorporated (FL License Number 80173), both of which are located at 175 West Jackson Bivd, Chicago, IL
60604 (312) 356-3000.

@ Copyright 2012 Citizens Financial Group. All rights reserved.
Citizens Bank is a brand name of RBS Citizens, N.A. and Citizens Bank of Pennsylvania. Deposit accounts held at RBS Citizens, N.A. and Citizens Bank of Pennsylvania
are separately insured. MasterCard Brand Mark is a registered trademark of MasterCard International Incorporated.
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CITIZENS BANK: PERSONAL CHECKING PRODUCT PLANS (2012)
Combined Plan (with collective value and level of protection)

2% Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking Savings, Money Markets, & CDs Borrowing Options Students Credit Cards MoneyHelp& Online & Mobile Banking

Value Plan: $6.99 Secure Plan: $6.99 Combined Plan: $10.99 %

© Watch Overview Video € Plan Benefit Details

Combined Plan

Value Plan Secure Plan
Just $10.99 per month —You save over 20%
v The average customer's value v Get security that goes beyond
per month is: $45.15 the standard coverage.
Calculate Your Plan Value Assess Your Security Coverage Level

el apX B o B &

+ Discounts and Coupons Credit Monitoring with TransUnion™

-

« Cash Back with Green$ense® Internet Surveillance with DataPatrol

+ Purchase Protection

Card and Document Registration

- Return Guarantee

Fraud Resolution
- Price Protection

Follow-up Credit Report
- Warranty Extension

© How is this calculated?

Average Value Plan Savings: Security and Protection from
$45.15 per month Consumer Fraud and Identity Theft
How much would the Value Plan be worth to you? How much security coverage do you have now?
Input your data for your estimated value. Input your data for your personalized coverage level.

Calculate Your Plan Value

e —

ENROLL NOW!

Checking Account Holders:

Log in to Onli i i
B::I:?n;th:r::le Log In To Online Banking In branch: Zip Code: I:I

1. Go to "Manage Features” By phone: 1-877-360-2472
2. Select the "Plans” page
3. Select your Plan(s) and Enroll

Online: Select & Open a Checking Account

In the Community | About Us \ Careers \ Branch/ATM Locater

Member FDIC | Equal Housing Lender | SiteMap | Security & Privacy & Leoal
*You wil see your first deduction in 80 days, otherwise, you wil see it in 30 days.

PLANS DISCLOSURE: Al benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which will be referred to as "CPP”,
or CPP’s third party providers. Citizens Bank is not an affiliate of nor is it responsible or liable for the services provided by CPP.
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SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

Client
Leading retailer of designer and high-
performance sun eyewear

Industry
Consumer Retail

DESIGN CHALLENGE

Refine the WebSphere Madison
eCommerce starter store to
accommodate the iPad platform
while maintaining ‘out-of-the-box’
functionality with bare minimum
customization.

User Groups
U.S. and Canadian In-store
Sales Associates

Deliverable
Create Axure-based wireframe
recommendations using existing

research and out-of-the-box functionality.

Timeline
2 weeks

Initial UX strategy recommendations were made to conduct in-store contextual inquiry and interviews with
sales associates. The goal was to observe the sales process and determine the prioritization of user tasks as
they relate to customer needs. The client opted to conduct its own in-store interviews and determined business
requirements using the existing consumer-facing site.

Provided with this research and marketing insight gained through client stakeholder interviews that |
participated in, | provided UX consultation on the in-store experience including:

: ways to increase customer trust when associates gather private information

: security recommendations for reducing iPad theft

. accessibility needs for in-store customers

| then worked with a two-person team to establish a general user task flow and determined an assumed entry
point for the iPad. While this is to be developed using website functionality, its primary use is to complete a
sale when a customer’s preferred product is not available in the store. Therefore, the overall user experience
was to look and feel like a customized application to reduce associate time-on-task (currently 15 minutes) and
discourage the consumer from purchasing products themselves online.

Leveraging the existing WebSphere desktop functionality, taxonomy, and catalog assets, | designed the initial

set of wireframes in order for a sales associate to complete a sale by:

. pulling critical functionality forward — search and navigation categories

. reducing the content and steps required for guest checkout in order to minimize taps

. refining terminology to better meet the associate and consumers’ mental model for checkout

. redesigning the layout to accommodate iPad-specific interactions and horizontal / vertical formatting without
the use of responsive design

The following pages depict sample screens of the existing out-of-the-box application (‘before’) and the
recommended design in wireframe form.
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SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

“Before” — WebSphere Out-of-the-Box Home Page
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SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

Home Page (with large targets for navigation and immediate access to search)

_ browser har _

All Products

(Link to Women's)

(Link to Man's)

Featured

Featured

Brand

fink

Featured

Brand

finiK

Featured

Brand

finiK

Featured

(Graphics Link to Brands Catalog Page with brand facet selected)

View More Brands

NOTE: This footer will be

20 eSpot
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JAN ARVANETES - sample portfolio continued

SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

Category Landing Page (with larger imagery, removal of ‘quick view’ feature, immediate add-to-cart
functionality, reduced scrolling in left navigation)

browser bar

All Products m
Home > Men =
Men Sort by: | Featured Gisplaring 1- 18 07000 } 118 [\\
Brands
Arneiie

Arnette Goagles

BVLGARI

Bolle

Burberry 000000

Color: Lena/Frame
Size: 00 00/000

Show All Brands

Styies

Frame Color

Goggle
Oval
Rectangle
Show All Styles
Price [=] Polarized
50-5100
BRAND NAME Ray-Ban Qakley
$100.5200 000000 RB2140 54 009009
PRODUCT NAME WAYFARER FLAKJACKET XLJ
Color: Lens/Frame Color: Yellow/Clear Color: YellowiClear
5200+ Size: 00 00/000 Size: 54 181150 Size: 54 18150
450600 $000-00-
Lens Technology $000_00 $00000 $000_00
You save $000.00 You save $000.00
Anti-Reflective Quantity. 1 Quantity. 1 Quantity. 1
Gradient
Add © l:an
Interchangeable _— J— F—
‘ Add to Compare List ‘ Add to Compare List | Add to Compare List
Mirrored L J L J \ J
Photochromatic
Each Page Coniinues to Show 18 ltems
Polarized

Displaying 1 - 18 of 00D I 1-18 |

All Rights Reserved. Privacy Policy | Terms & Conditions

[ siack

O siue
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SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

Compare Products Page (with larger imagery, immediate add-to-cart functionality, reduced scrolling through sticky
navigation, and a side-by-side comparison layout)

browser bar

Logo

All Products | ‘ S-hoppmg Tray (0) |

Home = All Products » Compare Products

Compare Products

Quantity: 1 Quantity: 1 Quantity: 1 Quantity: 1

Brand Ray Ban Ray Ban

Rermove

Remaove | Remove | ‘ Remove ‘

Stule RB2140 54 WAYFARER RB4147 RB2027 REI17 82

Price $12000 $129.00 %120 00 $129.00

Color Black/ Green Black Grey Black | Green

Size Medium Small Large Medium

Availability In Stock Out of Stock In Stock In Stock

Polarized v v o

Activity Golf Driving Driving

Lens Glass Class Plastic Plastic

‘ Return to Products

NOTE: This footer will be All Rights Resenved. Privacy Policy | Terms & Conditions
an eSpot
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SUNGLASS RETAILER: IN-STORE PURCHASING EXPERIENCE (2013)

Checkout Process (simplified layout, larger imagery, more intuitive terminology, and clear presentation of process
steps)

browser bar

All Products I ‘ S‘hoppmg Tray ([]] I

Home = Checkout

Checkout

(1) Shipping & Biiling Addresses ( 2 )Shipping & Payment ieihods ( 3 )Review Your Order

Raview Your Ordar

RE2140 54 Wi

Color: Biack / Green
Size: 54 18M50

Quantity: 1

UPC#: 805289048527
Color: Black/ Green $000.00 $000.00 Edit
Size: 56 16M50 —_—

Quantity: 1

629 Euclid Ave.
Cleveland Alabama 44114

L} L]

Billing Infermation

Bill to: Jason Shobert Billing Method:  Expires 12/2013
629 Euclid Ave Viga ¥ 234
Cleveland Alabama 44114

Order Subtotal $129.95
Discounts $000.00

Taxes $11.62
Shipping $14.95

Order Total $157.57

Previous Submit Order



JAN ARVANETES - sample portfolio

Page 28 of 32
continued

CITIZENS BANK: cOMPARE PERSONAL CHECKING ACCOUNT PRODUCTS (2012)

Client
Citizens Bank — Personal Banking

Industry
Telecommunications

DESIGN CHALLENGE

Refine the consumer task flow
for comparing checking accounts
and increase online account
sign-up. The existing work flow
was cumbersome and unintuitive
forcing users through multiple
paths within the site often
resulting in page abandonment.

User Groups
Online banking consumers

Deliverables

Using Axure, a series of three design
approaches were created for iterative
design and usability testing. Final
deliverables included a refined wireframe
set and content structure
recommendations.

Timeline
5 weeks

As the UX lead to the account, | worked closely with multiple areas of the personal and small business brands.
The general strategy that had been taken in the past was to design and develop only two options and
determine final use through A/B testing of the site.

After several months of working directly with the account team and the client, | was able to persuade them to
conduct upfront user research through low-fidelity (paper) prototyping coupled with iterative design usability
testing. This was the first time that Citizens Bank engaged in this type of user research. By engaging users, we
refined the content structure in the way that users envisioned the information versus the hierarchy that client
stakeholders considered important.

| designed three approaches with the client team in paper wireframe format. Over the course of one week, the
concepts were usability tested at Bentley University in Boston and redesigned onsite the following day of each
test day (3 test days, 6 users per day). Concepts were combined, narrowed, and retested to arrive at a single

layout and content strategy for writing and development.

The design approach was integrated across both the personal and small business banking areas of the site.
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CITIZENS BANK: COMPARE PERSONAL CHECKING ACCOUNT PRODUCTS (2012)

“Before” Checking Accounts Comparison Page

% Citizens Bank’

GOOD BANKING IS GOOD CITIZENSHIP™

Personal

Checking

Small Business

Savings, Money Markets, & CDs

Commercial Customer Service

Investing

Open an Account

Borrowing Options Students  Credit Cards MoneyHelp& Online & Mobile Banking

Personal Banking = Chediing Accounts

Checking Accounts
Green Checking
Circle Gold Banking
Student Money Bundle

Plans
Value Plan
Secure Plan

Combined Plan

Managing Your Account
Online Banking
Order Checks
Overdraft Protection
Add a Plan
Debit Cards

Tools & Information

In the Community | Abi

Checking Accounts

Take control of your everyday finances with an easy-to-use and conveniently accessible low fee checking account.
Cur interest bearing personal checking accounts help you simplify making purchases, automatic deposits,
paying bills, transferring funds and mare.

Experience the benefits of personal checking account options that meet your needs and fit your lifestyle. Open a
bank account online and find helpful account features that can help you:

« Access your account online, at over 1,400 branches, or any one of our 3,600 ATMs

+ Getaccount and payment alerts sent right to your email or mobile device, pay bills online in just minutes,
and go paperless with convenient eStatements. Learn more about our gnline bank checking account
features today

Also, rest assured that your deposits with us are FDIC Insurance’ protected.

View standard features for al accounts

Compare All Personal Checking Accounts

Regular Checking Features Free
Checks

Green Checking Low Fee checking account with a low minimum balance, Mo

Lesrn more | Spen now plus so much mare.

Interest Checking Features Free
Checks

Circle Gold Checking with Interest ~ Our premier banking package, with preferred rates an Yes

Learn more | Open now savings and borrowing, plus rewards and special perks

Personal Checking with Interest An interest-earning checking account that provides Mo

Learn more | Open now convenient banking access anytime.

Personal Banking Products:

Savings Accounts

IMoney Market Accounts

Certificates of Deposit (CDs)
Mortgage/Home Loans

Home Equity Loans/Lines of Credit

+ Credit/Debit Cards
+ Student Loans

+ Student Banking
+ Online Banking

'See a banker for details and FDIC insurance limitations

PLANS DISCLOSURE

Vigw Value Plan Terms and Conditions
Wiew Secure Plan Terms and Conditions
Vigw Combined Plan Terms and Conditions

Al benefits, with the exception of the GreenSense benefit, are provided by The CPP Insurance Agency, LLC, which will be
referred to as "CPP", or CPP's third party providers. Citizens Bank is not an affilate of nor is it responsible or liable for the
services provided by CPP.

“ou must be 18 years or older, a US resident and have or open a Citizens Bank checking account. Only one plan per account.
“alue Plan Discounts: Actual savings may vary.

GreenSense: Terms, conditions, restrictions apply. Transactions must post to your account to qualify.

All other benefits: Exclusions and limitations apphy. See Terms and Conditions for complete product benefit details. The Purchase
Protection programs are administered by TWG Innovation Solutions, Inc., 175 West Jackson Bivd, Chicago, IL 60604 (312} 356-
3000 via forms ESP-MEM-FDOP(8.11), PP-MEM-NT (12.07), and SG-MEM-NT (12.07). Warranty Extension benefits are not
available in Maine or Utah, and are provided by National Product Care Company, except in Arizona, Flerida, Oklahoma and

Wisconsin, where they are provided by Service Saver, Incorporated (FL License Number 80173}, both of which are located at
175 West Jackson Bhvd, Chicago, IL 50604 (312} 355-3000.

Member FDIC | Equal Housing Lender | Site Map | Security, Privacy & Legal | Aboutour Ads

Copyright 2013 RBS Citizens Financial Group, Inc. All rights reserved.
Citizens Bank is a brand name of RBS Citizens, N.A. and Citizens Bank of Pennsylvania. Deposit accounts held at RBS Citizens, N.A. and Citizens Bank of Pennsyh

are separately insured.

Allaccounts and services are subject to individual approval. See a banker for details on FDIC insurance.

Other fees may apply.

Android is a trademark of Google Inc.

Branch/ATM Locator

Over 1,300 branches close by.
Contact Information

We'll Contact You
1-888-574-0500

City, State, or ZIP

Heed Assistance™
Chat no h a specialist

Receive Email Updates

Sign up now to receive offers
and updates from Citizens Bank.

Email Address
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CITIZENS BANK: COMPARE PERSONAL CHECKING ACCOUNT PRODUCTS (2012)

New Checking Accounts Comparison Page

»$Citizens Bank

‘GOOD BANKING IS GOOD CITIZENSHIP™

Personal Small Business Commercial Investing Customer Service Open an Account

Checking  Savings, Money Markels, &CDs ~ Borrowing Options ~ Studenis ~ CreditCards  MoneyHeip®  Online & Mobile Banking

Personal Banking > Checking Accounts

Checking Accounts Branch/ATM Locator
Green Checking

Over 1,300 branches close by.
Ciy, State,orzP | [Ga]

Contact Information

2 We'll Contact You
: 1-888-574-0600
Online Banking

o or e Compare Checking Accounts

eStatements

Checking
FROM A BASIC ACCOUNT TO
INTEREST EARNING.

well help guide you to the right account.

Circle Gold Banking

Interest Checking

Managing Your Account

Need Assistancs?
Chat now with 3 specialist

Good banking starts by making your everyday banking easier, more convenient, and even more rewarding. Take a
Overdraft Choices look atthe great checking account options below. s easy to compare to see which solutien is right for your life.

Receive Email Updates
Direct Deposit

Sign up now o receive offers
. and updates from Ctizens Bank
Debit Cards

Special discounts and Ermail Address | -m
Tools & Information preferred rates when you

bundle products

Green Checking Personal Checking Circle Gold Checking
with Interest with Interest®
Crmm | erEm
Learn More. Learn More Learn More
Choose Your | An affordable checking | An interest.eaming A premium checking and
Account: account thats a great checking accountthat | savings account that rewards
value and offers easy provides convenient you with special diseounts
accesstoyourmoney— | banking access anytime. | preferred rates, dedicated
online, mobile, ATHs and customer support, four non-
ore Citizens Bank ATH
transactions at no charge per
statement periodt, and more2.

Standard + Unlimited monthly transactions and ¢ Over 1,300 branches including

Account check writing supermarket branches with select

Features « 24/7 Online Banking, Mobile locations open seven days a week
Banking and Phone Banking * 3,500+ ATMs from Maine to Florida

Optional Querdrati Protection from  « Peace of mind with EDIC insurance
Savings or an Overdraft Protection

Line of Credit

Steady Save® automatic iransfers to

your savings account

Additional + Four non-Citizens Bank
Benefits ATH transactions atno
charge per statement
periog’
+ Rate discounts
+ Fes discounts
+ Additional accounts with no
monthly fee®
Minimum 550 550 5250
Balance
ta Open
Monthly 59.99 $11.99 520.00
Maintenance
Fee
TO WAVE
How to Waive | Make five qualifving ulake five qualfing Keep a 520,000 montnly
Monthly payments persistement | payments per statement | combined balance. eligible
Maintenancs | Deriodincluding ATH period including ATH balances include most
Fee withdrawals, payments | withdrawals, payments | deposit, loan and investment
using our Online using our Online Banking | actounts monthly combined
Banking senice, Debit | service, Debit Card palance Eligible balances
Card purchases, checks | purchases, checks paid, | include Circle Gold Savings
paid, and automatic and automatic electronic | included with your account,
electronic paymentstoa | payments to athird party. | optional Circle Gold honey
third party Miarket, plus most deposit, loan
== and investment accounts over
-OR- Kesp 2 $2500 average all your Citizens Bank accounts
Keepa$1500 average | dailv balance
daily balance
Interest Rates View Rates Mew Rates
Complimentary v
Cuecks Details
Savings v v v
g“m’aﬁ . Annual Fee Waived for Savings
rotection Overdraft Protection and
and Overdraft Overdraft Protection Line of
Protection Line Credit
of Credits
Cxrm | Erem

1. Four surcharge-free nen-Citizens Bank ATH transactions per statement period, after that itis a 3 charge per transaction.

2. Fee discounts include waiver of Sustained Overdraft Fees and annual fees for Savings Overdraft Protection and Overdraft
Protection Line of Credi. Mo fee standard American Express@ travelers Cheques. 15% discount on safe depostt rental

3. Link to muttple Circle Gold Checking, Circle Gold Savings and Circle Gold Money Market accounts with no additional monthly
maintenance fees.

4. 530 Annual Fee

5. 530 Annual Fes, $10 Transfer Fee each day a transfer occurs, plus interest on oulstanding balances.

Avoi Our Android™ app s here! We're about successful
unexpected fees. Now available in Gaogle homeownership.
Play™. Citizens for Homes,
Learn how your account works g
and about Overdraft Choices Mobile Banking Home Borrowing
Leamn More » Learn more 3 Learn more )

In the Community |

Your current zip code: 12345
Member FDIC | Equal HousingLender | SiteMap | Security. Privacy & Legal | AboutourAds 7
'© Copyright 2013 RBS Citizens Financial Group, Inc. Al rights reserved.

Citizens Bank is a brand name of RBS Citizens, N.A. and Citizens Bank of Pennsyivania. Deposit accounts held at RBS Citizens, N.A. and Citizens Bank of Pennsylvania
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NEW YORK-BASED GROCERY CHAIN: NEW CLIENT PROPOSAL (2013)

Client
New York-based grocery chain

Industry
Consumer Retail

DESIGN CHALLENGE

The client was looking for a new
interactive agency to recommend and
launch new best-in-class services.

User Groups
Online consumers

Deliverables
Single Axure wireframe depicting
possible future offerings.

Timeline
1 week

Working with a small business development team, | brainstormed concepts and researched technologies that
could be applied to the retailer's business.

Concepts included:

. Recipes and Meals. Using the Kit and Bundling SKU features available in IBM WebSphere, create recipes
and meals that could be grouped together allowing the shopper to add individual ingredients to their
shopping list or online cart. Recipes could be ‘reshuffled’ by the user — either using the mobile app or the site
- to create new meal suggestions.

. Store “Traffic Reports.” Using geo-fencing technology or recorded entry-way use, the number of shoppers
in a store could be determined at any given time. This data could then be presented to shoppers via the
mobile app or site. Through historical analysis, shoppers could be given a suggested time when the store is
expected to be less busy. This would allow the store’s specialty employees (their cheesemonger, wine
steward, butcher, etc.) to be more readily available to provide more personalized service — a key brand goal.

. List Mapping to Store Layouts. Assuming most users add items to their shopping list by recipes, as they
remember needs, or by specific rooms in their house, lists are generally not prioritized to match a store’s
layout — produce, dry goods, pharmacy, etc. Users could reorder their lists to map to a store’s layout and
save their preferred store in their profile.

. My Current Panty. Using the mobile app, users could scan the bar codes of items already in their pantry
and find recipes and meals that could be made using existing ingredients. As well, users could add to their
shopping list or cart any remaining items needed to create a new recipe.

. Personalized Profiles. As a user shops, create a profile for them based on possible dietary needs such as
gluten-free, vegan, and food allergies. Users could confirm system assumptions as well as build upon their
profile to include additional personal attributes such as “weekend foodie,” “cheese lover,” “guerilla gourmet,”
etc. This allowed the site to provide alerts, recommendations, recipes and more based on their household
size, level of expertise, and sense of adventure in trying new foods.

. In-Store Scanning. Using the mobile app, users could scan a product’s bar code or fresh ingredient QR
code to view related allergy alerts, source of origin, and recipe / meal suggestions. The user could then add
the item to their shopping list to buy later or if purchased, the item could then be added to their Current
Pantry and My Products.

. Food Adventures. The site could provide customers with weekly meal suggestions tailored to meet their
profile settings and offer them a chance to discover new culinary options — Breakfast in Japan, BBQ'ing in
Brazil, Movie Night, and Theme Parties.

. Cooking Challenges. Customers could participate in key ingredient challenges with a countdown to final
entry time. Users could upload their own recipes and photos. Winning recipes could then be featured and
added to the overall database of ingredients, recipes and meals. Other users could participate through
reviews, additions/adjustments to recipes and social media postings.

| created the following single wireframe to depict the integration of the concepts on the site’s home page for a

walk-through with the potential client.



Page 32 of 32
JAN ARVANETES - sample portfolio continued

NEW YORK-BASED GROCERY CHAIN: NEW CLIENT PROPOSAL (2013)

Conceptual Home Page

960x480 fold

Find ouf
Scan Your Pantry

Find great recipes and meal suggestions using what you
already have at nome.

Rearrange Your List to Match

Your Store’s Layout

Find out if a product's ingredient list has changed.

Ratln Qtmea Advica
Getin-oibre AGvice

Scan a product's bar code or fresh ingredient QR code to
view related allergy alerts. source of origin. and recipe /
meal suggestions. Even safe an itema for later.

[=—"r ]
= 3 B
==

DECSVER  [oepee]
il 1

Customer Service Social About Market Our Partners & Suppliers
Help & FAQs Market Blog About Us Supplier Account Center
Store Locations & Hours 3 Follow Us on Twitter Contact Us Facebook Storefronts

Email: Suppori@market.com [ Like Us on Facebook News Sell Products at Market

1-800-000-0000

Follow Us on Pinterest

3 watch Us on YouTube

Press Releases
Careers
Terms & Conditions

Privacy Policy

Partner with Us.

SEQ Key Search Content At Market, we believe that providing lorem lpsurm is not simply random text. It has roots in a piece of classical Latin literature from 45 BC,
making it aver 2000 years old. Richard McClintock, a Latin profes sor at Hampden-Sydney College in Virginia, looked up one ofthe more obscure Latin words,
consectetur, from a Lorem Ipsum passage, and going thraugh the cites ofthe word in classical literature, discovered the undoubtable source. Lorem Ipsum comes fram
sections 1.10.32 and 41.10.23 of "de Finibus Bonorum et Malorum® (The Extremes of Cood and Evil) by Cicero, written in 45 BC. This bookis a treatise onthe theory of
ethics, very popular during the Renaissance. The first line of Lorem Ipsum, “Lorem ipsum dalar sit amet.”, comes from a line in section 1.10.32




