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Goodwill for America’s Heroes
Goodwill has long served veterans and military 
families, helping them prepare for new careers 
post-deployment and connecting them to 

necessary support services, including housing assistance and 
primary and mental health care.

Beyond Jobs
With funding from the Walmart Foundation, 
Goodwill launched a strategic initiative that 
integrates career services with family and 

½RERGMEP�WXVIRKXLIRMRK�EWWMWXERGI�JSV�WMRKPI�QSXLIVW��&I]SRH�
.SFW�LIPTW�XLIQ�½RH�IQTPS]QIRX��MHIRXMJ]�GEVIIV�TEXL[E]W�ERH�
advance in their careers.

The Right Track
Goodwill has made an ongoing commitment 
to provide youth with the opportunities to 
participate in activities that will enrich their 

lives, and keep them in school and out of trouble.

Ayudando a que los hispanos 
prosperen
Goodwill está a la vanguardia en el ofreci-
miento de dichos servicios, con dos tercios 

de las agencias con sede en los Estados Unidos que le prestan 
WIVZMGMSW�E�PSW�LMWTERSW�HI�YRE�QERIVE�WMKRM½GEXMZE�

Helping Hispanics Thrive
&]�IQTPS]MRK�XEGXMGW�XS�LIPT�QIIX�XLI�
unique needs of the Hispanic population, 
Goodwill is providing services to this 
population in the areas of workforce development, education, 
½RERGMEP�WXVIRKXLIRMRK��ERH�QSVI�

A Helping Hand
For decades, Goodwill has given people with 
disabilities the skills and tools they need to 
½RH�NSFW��FYMPH�XLIMV�GEVIIVW�ERH�FIGSQI�
independent contributors to their communities — because people 
with disabilities help our economy grow.

Job Search Tip Sheet
Goodwill provides practical advice to help 
NSF�WIIOIVW�QEOI�XLI�FIWX�½VWX�MQTVIWWMSR�
through their online identities.

In Their Words
In Goodwill Industries International’s weekly 
“My Story” blog and podcast, individuals share 
how they empowered themselves through 
Goodwill programs and services.
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Goodwill Helps Ease Veterans’ 
Transitions to Civilian Life
�&= DEBRA BERKOWITZ MCCRAW

Goodwill® has long served veterans and military families, helping them prepare 
for new careers post-deployment and connecting them to necessary support 

services, including housing assistance and primary and mental health care. The 
XVERWMXMSR�JVSQ�QMPMXEV]�HYX]�XS�GMZMPMER�PMJI�GER�FI�I\XVIQIP]�HMJ½GYPX��ERH�QER]�ZIXIVERW�
WXVYKKPI�XS�EHNYWX��%HHMXMSREPP]��QMPMXEV]�JEQMPMIW�VIPSGEXI�SJXIR��QEOMRK�MX�GLEPPIRKMRK�
XS�½RH�NSFW�ERH�IWXEFPMWL�XLIQWIPZIW�MR�XLIMV�RI[�GSQQYRMXMIW��

This spring, Goodwill Industries International established Goodwill for America’s Heroes and Their Families, an initiative that 
has agencies across the Goodwill Industries® enterprise ramping up their efforts to help veterans and military families prepare 
for and embark on new careers. As of July 30, 2011, Goodwill agencies reported hiring 512 veterans and family members, and 
providing services to 14,712 more.

Meeting the Needs of  Veteran Populations
When Texas saw a spike in the rate of homelessness among 
veterans, Goodwill Industries of Houston took on the task  
to connect veterans with stable housing and employment.  
“At this point in time, we can serve just about any veteran  
from any war in any conditions with any situation,” says Terry 
Seufert, the Goodwill’s director of program services. “We’re 
very proud of that.”

The Houston Goodwill launched its Homeless Veterans 
Reintegration Program six years ago, and quickly learned that 
different sectors of veterans had different needs. The agency has 
since developed additional programs for veterans, and now serves 
females who are homeless, individuals who have recently left the 
military and those who have been incarcerated. 

In situations where female veterans are homeless, an all-female 
staff works with both the veteran and her spouse to help 
establish a stable home for the entire family. “We needed to 
provide a safe environment where female veterans could move 
forward from what they went through and gain housing and 
employment,” Seufert says.

Service members who have recently left the military often 
struggle to translate their skills and experience into civilian 

RSSRUWXQLWLHV��7KH�ORQJHU�LW�WDNHV�IRU�WKHP�WR�ÀQG�ZRUN��WKH�PRUH�
at risk they are for chronic unemployment and homelessness. 
The Goodwill’s Veterans Workforce Investment Program helps 
these individuals to reframe their military experience into 
marketable skills. If needed, participants receive vocational 
training, although the goal is for them to earn jobs within six 
months. On average, participants earn an hourly wage of $13.50.

Over time, the Goodwill also encountered a large percentage of 
veterans who had been incarcerated. With this in mind, staff 
members go into the facilities 18 months prior to an individual’s 
release and “plant the seeds” about what can be accomplished 
during incarceration. Three months prior to release, the work 
LQWHQVLÀHV�ZLWK�UpVXPp�ZULWLQJ��DQG�VHFXULQJ�LGHQWLÀFDWLRQ�DQG�
housing. Then the job search begins. A business advisory council 
allows local professionals to conduct mock interviews, teach 
veterans how to dress for success, and help them honestly and 
professionally explain their incarceration and any gaps in 
employment.

“To take someone who has made mistakes and see them have 
the self-respect to make something new in their lives is truly 
heartwarming,” Seufert says.

“To take someone who has made mistakes and see them have the self-respect to make 
something new in their lives is truly heartwarming.” 

— Terry Seufert, Director of Program Services, Goodwill Industries of Houston
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,IPTMRK�1MPMXEV]�*EQMPMIW�&YMPH� 
Support Systems
In North Carolina, the Charlotte metropolitan area is home to 
two National Guard facilities and a reserve unit, but until 
recently it lacked services geared toward military families and 
veterans. Service members serving at guard facilities and their 
families face unique challenges because they don’t have access to 
the host of services that are available on full-time military 
installations. 

7R�ÀOO�WKLV�YRLG��Goodwill Industries of the Southern Piedmont 
launched Operation Independence in November 2010 with a 
generous grant from the Microsoft Corporation. The grant 
enabled the agency to develop a state-of-the-art computer lab 
and hire two full-time specialists — a vocational evaluator at 
the Goodwill’s facilities and a counselor at Central Piedmont 
Community College.

“We offer wraparound services — that’s our golden nugget,” 
says Nicholas Riggins, who is a veteran and the agency’s 
vocational evaluator. “We work with other organizations to 
make sure veterans get the services they deserve.”

Three of the four Operation Independence employees have military 
experience: two are veterans and one is a veteran’s spouse. They 
XQGHUVWDQG�ÀUVWKDQG�WKH�FKDOOHQJHV�WKHLU�SDUWLFLSDQWV�IDFH��,Q�
addition to providing employment services, such as career assess-
ments and skills training, the Goodwill helps with relocation 
issues. It connects participants with community services, and 
helps them navigate the city and learn who’s hiring. 

´2XU�ELJJHVW�VWUHQJWK�KDV�EHHQ�QRW�RQO\�KHOSLQJ�YHWHUDQV�ÀQG�
employment, but also helping them connect with other veterans 
in the community,” Riggins says.

Recently, the Goodwill began hosting Focus on the Family events, 
during which local military families come together to discuss the 
challenges they face. As more reservists and guard members are 
deployed, either overseas or to assist with domestic natural 
disasters, both they and their families must adjust to full-time 
military life without the support of a base. Now, instead of 
serving one weekend each month, they are on duty and away 
from home 24 hours a day, seven days a week. The Focus on 
the Family events help them build extended support systems 
with people who understand what they’re going through. 

“I cannot explain in words what it feels 
like to be deployed. When you return, 
]SY�RIIH�XS�½RH�E�PIZIP�SJ�WIVZMGI�XLEX�
is equal to or better than what you had 
in the military.”

 — Nicholas Riggins, Veteran, Vocational Evaluator  
Goodwill Industries of the Southern Piedmont

Goodwill Joins Forces  
with the White House 
to Serve Military Families 
In April 2011, U.S. First Lady  
Michelle Obama and Dr. Jill 
Biden asked Americans to do 
more to serve the nation’s  
military families by launching 
the Joining Forces campaign. 
This comprehensive national 
initiative seeks to connect 
service members and their 
families with the opportunities 
and support they have earned. 
The campaign focuses on employ-
ment, education and wellness.

Goodwill Industries International was 
SRI�SJ�XLI�½VWX�SVKERM^EXMSRW�XS�VIWTSRH�XS�XLI�GEPP��
establishing Goodwill for America’s Heroes and Their 
*EQMPMIW��8LI�SVKERM^EXMSR�I\TIGXW�XS�IQTPS]�QSVI�XLER�
1,600 veterans, spouses or military family members in 2011. 
0SGEP�+SSH[MPP�EKIRGMIW�EPWS�I\TIGX�XS�TVSZMHI�JEGI�XS�
face career and family strengthening services to more than 
21,000 veterans and their families, and are collaborating 
with the military to provide virtual career services linked 
to military websites. 
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Collaborating with Community  
Partners to Offer a Wide Range  
of Services
In February 2011, Goodwill of North Georgia (Atlanta) 
launched its Vet Success program, designed to reach veterans 
who have “fallen through the cracks.” Many have documented 
GLVDELOLWLHV�EXW�DUH�ZDLWLQJ�IRU�WKHLU�EHQHÀWV�WR�EH�DSSURYHG��
Vet Success helps in a variety of ways, such as assisting with 
WKH�EHQHÀW�HQUROOPHQW�SURFHVV��SURYLGLQJ�MRE�WUDLQLQJ��PDWFKLQJ�
veterans with the right career paths for them, and offering support 
services to veterans with disabilities. Since the program’s 
inception, it has served 110 veterans and referred 24 to state 
vocational rehabilitation services. 

“There are a lot of vets out there who are really in need,” says 
Carl Walker, a Vietnam veteran with a disability and the program’s 
outreach coordinator. “It’s a real opportunity for me to reach 
out to other vets.”

The Atlanta Goodwill relies on its community partners to 
fully meet the needs of veterans. While Goodwill’s expertise 
is employment services, other local organizations, including 
the U.S. Department of Veterans Affairs, provide health care, 
housing assistance and more. Each week, the Goodwill hosts a 
roundtable, during which veterans can learn about available services.

According to Jonathan Wilson, employment initiatives man-
ager for Goodwill of North Georgia, one especially strong 
partnership involves the local state vocational rehabilitation 
RIÀFH��:KHQ�DQ�LQGLYLGXDO�VFKHGXOHV�DQ�DSSRLQWPHQW��LW�PD\�
take six months to see a counselor. However, when the Vet 
Success program refers a participant, that person is typically 
seen within 30 to 45 days.

“We want to show people there’s hope and we’re here to help,” 
says Rashida Powell, the Goodwill’s communications specialist.

Vietnam veteran Roderick Sexton currently participates in the 
Vet Success program. He met Walker at a job fair for veterans. 
The two exchanged information, and Walker called Sexton and 
invited him to a roundtable event. He’s working his way toward 
a warehousing career through the Goodwill’s hands-on training.

“I was impressed with the professionalism and how [Goodwill] really takes veterans’ 
MRXIVIWXW�XS�LIEVX��-X Ẃ�XLIMV�EGXMSRW��RSX�NYWX�VLIXSVMG��-´Q�KVEXIJYP�JSV�XLI�TVSKVEQ�
and how it’s changed my life.”      — Roderick Sexton, Vietnam Veteran

“I was impressed with the professionalism and how they really 
take veterans’ interests to heart,” Sexton says. “It’s their actions, 
not just rhetoric. I’m grateful for the program and how it’s 
changed my life.” 

Carl Walker (above) Vet Success program outreach coordi-
nator, and Johnny Varner, career center manager, work hard  
to help veterans gain and maintain meaningful employment.
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Aubrey Martin had no idea that Goodwill could help him 
PERH�E�JYPP�XMQI�NSF�[MXL�E�KVIEX�WEPEV]�XLEX�[SYPH�EPPS[�LMQ��
to change his life. He had worked with several employment 
agencies, but he says he only received “a handshake and a cup of 
coffee.” Then a fellow veteran told him about Goodwill  
Industries of Houston’s employment services.

“They made me feel at 
home,” he says. “They 
congratulated me and 
treated me like a human 
being. They were willing 
to go the extra mile to 
help me.”

Martin had dealt for 
years with drug and al-
cohol addictions and 
found himself incarcer-
ated on several occasions. 
Each time he was released, 
he thought he had made 
peace with his former 
demons, but found him-
self tempted back to his 
old ways. Upon his last 
stint in prison, he decided 
he’d had enough.

“It was wrong for me to 
turn to drugs and alcohol 
for help,” he says. 

One week after his initial appointment with the Goodwill’s  
Incarcerated Veterans Training Program, Martin landed an  
interview with a local trucking company. Employment Specialist 
Michael Hicks went to bat for Martin, explaining to the owner 

of the trucking company that although Martin had made mistakes 
in the past, he was willing to work, but no one seemed willing 
to give him a chance.

“When I went for the interview, they didn’t even do a back-
ground check,” Martin says. “I was told, ‘I understand your 

background. I believe in 
giving a man a second 
chance.’”

1EVXMR�KSX�XLI�NSF�ERH�RS[�
drives trucks all over the 
country for two weeks at 
a time. His salary has en-
abled him to establish  
a checking account, get a 
new apartment and buy  
a car. More than that, 
though, he has been able 
to rebuild relationships 
with the family members 
who he says had lost faith 
in him.

“I had to gradually build 
that trust back up with my 
family because I’d be-
trayed them so many 
times,” he says. “Now 
people are proud of me 
and want to do things 
with me.”

Martin says he is extremely grateful for the second chance he’s 
been given and takes every opportunity to help others along 
the way.

PHOTO COURTESY OF JESSIE HESTON PHOTOGRAPHY, 2011

Success Snapshot: A Second Chance Beyond Employment

Goodwill Releases White Paper on Supporting 
Military Service Members, Veterans and Their Families
Goodwill Industries International recently released *VSQ�(ITPS]QIRX�XS�)QTPS]QIRX��+SSH[MPP´W�'EPP�XS�%GXMSR�SR�Supporting 
1MPMXEV]�7IVZMGI�1IQFIVW��:IXIVERW�ERH�XLIMV�*EQMPMIW. The white paper aims to educate stakeholders – including policy-
makers, advocates and local agencies – about the current support system in place for service members, veterans and 
their families; the employment challenges facing this population; and how the country can better support its heroes. View 
the paper at www.goodwill.org.


