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The benefits of going social

• An easy and affordable way to learn about customers. 

• Helps find new customers and expand your audience.

• Allows a business to get real time feedback from their customer base whether it be 
good or bad – customer service can go a long way online. 

• Can help increase website traffic and search ranking.  

• Share content easier and faster on social media. 

• You can build meaningful relationships with potential customers and community 
influencers online. 

• With limited budget you can effectively create brand awareness for your business on 
social media. 

• Helps generate sales leads for a fraction of the cost. (Ads, etc) Retention = Revenue.

Before engaging in a hands-on social media strategy for your local business, take a step 
back and look at your overall objectives.  Consider what is most important to you, given the 
type of business you run.

Questions a small business owner should ask before getting started with social:
• What are we trying to accomplish?
• What is most important to our business: lead generation, brand recognition or driving 

traffic to your website?

A clearly defined goal will guide you to selecting the appropriate social platforms for your 
business.  

BOOSTING CUSTOMER RETENTION BY 5% 
CAN INCREASE PROFITS BY 25-95%

-Harvard Business School
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Chapter 2: 
Selecting the Right Social Platform for your Business

Platforms 

Local businesses need a simple social strategy that is sustainable. Ideally, it includes a 
multi-layered approach that prioritizes social channels that best fit your business’ target cus-
tomers and objectives combined with quality social media content creation. 

Let’s review the social platforms and how you can use them for business: 

Facebook

This is an excellent tool for brand awareness, building connections with local influencers, 
and sharing news relevant to your industry. 

Pay to Play - With a new algorithm in place there are now heavy cut downs on organic reach 
for anything promotional.  Business owners who set aside a budget to be more relevant in 
this space will see a greater return. 

Business Benefits: Potential customers can gain access to business information, write 
reviews, and get instant updates from your business.  Engage with your brand by ‘Like’ing 
and commenting on your content, helping you better understand their interests and needs.

facebook.com

Twitter

Twitter is a great platform to start relationships with people you may not be able to reach 
via Facebook from a business page. Small businesses can use it to engage and build 
relationships with local influencers, specific industries and thought leaders. Share fresh 
content from your blog, news pieces relevant to our industry, and retweet information 
relevant to your customers and prospects.
 
Business Benefits: With Twitter you can track and intervene in public conversations, drive 
traffic to other mediums and search trends in an instant.  Monitor what people are saying 
about specific keywords related to your company or industry. 

twitter.com
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Instagram

Instagram is a highly visual platform. Photos shared here help drive traffic to your page, 
build brand engagement and bring personality to your company. Additionally, you can 
collect and share user-generated content with your audience. 

Business Benefits: Want to shout to the rooftops about your amazing team and company 
culture? This imagery-posting tool gives your business an incredibly personal feel. By 
posting images in the present moment you can bring a great deal of authenticity to your 
social presence. Utilize trending and popular hashtags to extend your reach into your niche 
audience.

instagram.com

LinkedIn

LinkedIn is a business-oriented tool that allows users to strengthen and extend into 
their existing network of trusted contacts. People use LinkedIn to search for new job 
opportunities, connect with colleagues, get personalized online introductions, and gain 
instant access to industry news.  

Business Benefits: Gather business and personal referrals, establish thought leadership in 
groups and attract top talent with this tool.

linkedin.com

Pinterest

This platform allows users to ‘pin” images from any web page to boards on their profiles. 
Pinterest is now a huge visual and selling platform for brands and e-commerce. Pinterest 
user’s love to share content and therefore is a great tool for spreading product awareness.

Business Benefits: Drive traffic to your business website, expose users to retail products 
through pins, build brand engagement and bring personality to your company. 

pinterest.com

RTOWN TIP
Don’t try to tackle and master every single social channel. Choose the 2 or 3 that make the 
most sense for your business and focus your resources into those ones.
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Chapter 3: 
It’s All About the Strategy

What’s the difference between good e-marketing and bad e-marketing? Strategy.

Planning your Content Strategy  
Organize 

Establish an editorial marketing plan for the next month or quarter using a content calendar.  

Split your content into three segments:

• Business Posts – Organizational News 
• Community Posts – Information relevant to the region in and around your business 
• Industry Posts – Thought leadership

RTOWN TIP
If your company has a blog, integrating your blog content with your social media strategy is 
a must!

Conversations

To grow your audience, start a dialogue with your community. Reach out to like-minded 
individuals, talk about your brand, and grow your network with authentic conversations. 

RTOWN TIP
Hop on Twitter or Facebook, search a relevant hashtag and converse with those already 
talking about those keywords. Engagement is guaranteed! 

Takeaway: Engage, Engage, Engage – a powerful voice behind your brand will go a long 
way.

Conversions

The goal with social media is to engage an audience and influence them to make a 
purchase, sign up for your mailing list, or take some other kind of desired action. Track 
and monitor the conversations and relationships you’ve started on social media and then 
measure how they drive ROI for your business.

-comScore Networks

OF CONSUMERS ARE MORE LIKELY TO USE 
A LOCAL BUSINESS IF IT HAS INFORMATION 
AVAILABLE ON A SOCIAL MEDIA SITE70%



How do you know if your social media engagement is working? Measure it!
  
Through a solid reporting structure you can prove your social ROI, understand your custom-
er base more effectively, and refine anything that isn’t working. 

Get the Right Data 

Social Media isn’t just about creativity; it’s also about the marriage between art and science. 
Utilize a social media management platform to collect statistics and track results, like Sprout 
Social or Hootsuite. 

Track your Results

Review your analytics monthly to see what content performed best. Key things to look out 
for:
• Posting efficiency: what time of day or day of the week are you getting the best organic 

results from?
• Demographics: Is your target market Canadian women between 24 and 35? Use the 

reporting tool to ensure you’re hitting this audience head on.
• Engagement: Are certain posts getting more traction then others? Find trends in content 

and create and share more posts like those.  

Next, adjust your strategy to tweak areas of low engagement.

Takeaway: Measure your success, analyze your data and shift where needed. Practice trial 
and error – not everything will work out, but you’ll find what does. 

RTOWN TIP
It’s easy to get lost in the numbers. Try not to obsess over analytics and look at them con-
stantly. Instead, set aside time regularly for reporting, either weekly or monthly so you have 
enough data to gather insight from.
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Social Media’s Impact on Local Search

Social channels are important signals in major search engine algorithms that affect the 
entire SEO and local search landscape.  

Through tools like Google Analytics, you can even directly see how social media drives 
traffic to your website. You can now bridge the gap between social media and the business 
metrics you care about to better measure the full value of the social channel for your 
business.

Blogging your way to SEO Success

We mentioned the importance of integrating your social media and blog content strategies 
in Chapter 3. Why? One of the most important ways to get more readers to your blog is by 
sharing your content on social media. 

Many know that blogging is an effective way to attract an audience, increase awareness 
of your brand and even grow your business. Here’s how you can use your blog as an SEO 
magnet. 

• Stay Relevant: Google likes it if you’re constantly updating the content in your site. 
Therefore, blogging is good for your website’s overall SEO. 

• Local Search: Your blog posts should help establish authority in your region. This will 
help build credibility and earn trust with your readers. 

• Utilize Keywords: SEO works best when you identify one keyword to focus on. Next, 
place those keywords into the content, page title and page description.

• Social Shares: Distribute blog content on all of your social platforms. Low cost with high 
return!

• Track & Tweak: Use traceable links, we like Bit.ly, to gauge the effectiveness of links 
shared from social and within your content 

Takeaway: Content is King! Craft great content that will power your brand recognition and 
influence your ranking on search engines.
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Bad experience, not happy

We’re sorry to hear that, Is there 
anything we can do to help?

Top class customer service, will come 
back again for sure!

we can respond on your behalf 

• 

• 

Chapter 5: 
Social Media and your Online Reputation 

Social media can greatly impact your rankings in search results for your region. Local search 
is increasingly important to businesses with a physical location, especially small businesses. 
Having an online social presence on local listing sites helps you be most active where users 
are searching for your business or service offerings on relevant location-based networks. 

Protect Your Reputation

Confirm that your local listings are kept up to date with the correct address, company name 
and phone numbers on sites like Yelp, TripAdvisor and Google+. If your potential customers 
can’t locate or contact you then they will grow frustrated and your business will suffer. 

Do you collect reviews on local listings sites? It’s critical to address customer concerns in a 
positive and constructive way. These sites are public and the go-to place for most consum-
ers to find out what your business is like from the customer’s point of view. 

RTOWN TIP
You don’t have to respond to every review, however, negative ones are very important to 
address so that you can show consumers that you care about customer satisfaction.

Need help with managing your reputation online? RTOWN can help! Learn more HERE.
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Chapter 6: 
Build Your Brand on Social

Network and build connections.

Expand your reach in minutes with social media. Jump on twitter and search for a popular 
hashtag in your industry; connect with current or prospective customers; or create a new 
group designated to a cause you are passionate about. Are you a B2B? Connect with busi-
ness owners and affiliate partners on LinkedIn to gather introductions to like-minded profes-
sionals. 

Become a thought leader.

Use your social profiles to share posts from your blog based around your area of expertise. 
By crafting quality content, you’re providing social followers with value-added information 
they can benefit from. Always consider your audience. Stay on top of the hot topics in your 
industry and design your content around what’s important to them.

Stay Ahead of the Curve

Keep a strong tab on the latest news in your industry.  

Here are our favourite places to collect unlimited content:

• Mashable
• Forbes
• RTOWN Blog
• Social Media Explorer
• RSS feeds such as Feedly and Feedspot.
• Twitter

Takeaway: Read about new social trends and keep on top of social and marketing news.

Job Opportunities

Are you hiring? Social media is an incredibly cost effective 
way to spread the word about job openings within your 
organization. Leverage your social feeds to give people 
an inside look at the people behind your company. How? 
Feature team members on your Facebook page or create 
fun videos to show what a day on the job is like.  



As a business owner your time is valuable. Not only does your day-to-day involve the 
operations side of running the business; you’re also managing a team to ensure things run 
smoothly and sales targets are reached. On top of this, you are tasked with crafting creative 
ways to market your business. To stay relevant in your industry and get your business found 
online, you’re also considering social media in-house. Phew! That’s a lot to take in.

Here are the many benefits to hiring a digital media company, like RTOWN, versus hiring 
in-house social media coordinator:

1. You get the benefit of a team of experts: When you hire RTOWN you are not just hiring 
one social media expert. Yes one person will be the point of contact, but the social team 
meets every week to brainstorm ideas, talk about new social and technological trends 
and advancements.. They are in essence constantly going to school, sharpening their 
skills and sharing within the team to better serve you.

2. Diverse skills and backgrounds: Each member of the RTOWN team brings with them a 
very unique skill set and past experiences that we can draw from. We try to pair clients 
with the experts who have a very strong interest or background that best suits the 
business. We pair the golfers with the golf courses. The foodies with the restaurants etc. 

3. Professionalism guaranteed: No chance of disgruntled employees that can sabotage 
pages. Outsourcing ensures professionalism and security. I can’t tell you how many 
pages we have seen lost or tampered with from people who left the organization for 
greener pastures.

4. Cost to hire full-time employees: Although it may seem like it’s a better deal to hire a 
person in house – it’s not. When you hire a digital media company you are hiring many 
jobs in one. The cost is set and you know what you are getting up front instead of 
trusting in someone who might also be busy with other tasks. We take the headache of 
an employee away. We do the training. We take the liability. 
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What you get with RTOWN:   

• A social media expert.

• A team of marketing strategists.

• Full technical support.

• Mini marketing plans.

• Weekly posting.

• Content creation.

• Quarterly reporting.

When we become an extension of your business, we treat it with the same 
passion and care as if we are the owners of the business. We think of 
ourselves as partners, not employees.
We aim to have our clients all set up and ready to go in under two weeks so 
we can take advantage of seasonal peaks for every industry. Then all you have 
to do it sit back and read amazing reports on your growth and impressions.

Get started with RTOWN Social Media: Speak to an expert on our team today!

Chapter 7: 
Should you outsource your Social Media?


