
BRAND
EXPRESSION
A TEMPLATE TO BUILDING A GREAT BRAND



THE BRAND IDEA - A single thought that guides the entire organisation and 
brings about brand clarity.

THE BRAND STORY - The proof of delivery and the benefit to the customer

THE BRAND VALUES - Values held by the brand and the organisation that they 
keep even if these benefits will cost them money

THE BRAND BEHAVIOUR - How the organisation behaves to bring the brand 
idea, story and values to life tangibly

THE BRAND SLOGAN - A memorable line that is a summation of the brand 
expression that appeals to the customer

RED BULL EXAMPLE

THE BRAND IDEA - Energy

THE BRAND STORY - Exhilaration, Excitement, Authenticity

THE BRAND BEHAVIOUR - Create own energetic occasions

THE BRAND SLOGAN - Red Bull gives you wings

Your business brand is about a great deal more than 
making your business look good. A brand is the emotion 
someone feels when they interact with your company 

on any level.

Below are a few things to think about when branding 
your business.

We are in the business 
of engaging people 
through ideas; 
captivating ideas, ideas 
that are impossible to 
ignore, ideas that make 
a difference to your 
brands future. 



ABOUT YOUR BUSINESS

What is your business about? Why does it exist? What is your Purpose? 

What problem do you solve for your customers?

Who are your 3 main competitors (direct or indirect)? What do you like about their presence? What do you dislike about their 
visual identity?

What about your background or product or service sets you apart from your competitors? Why should your prospects buy 
from you or engage with you? (Point Of Difference)

Is there a unique story behind your business?

Do you have a Unique Selling Proposition? e.g. Domino's Pizza: "You get fresh, hot pizza delivered to your door in 30 minutes or 
less—or it's free." 

What do you want your business to be known for?

ABOUT THE PROJECT

What are the Deliverables for the visual identity? What timelines are you looking at for this project? 

Does any of your current material need to be updated to match the new visual identity?

Who are the decision makers on this project? What is the turnaround time for making a decision?
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ABOUT YOUR CUSTOMERS

Describe your ideal customer?
(are they young/old, male/female, what sort of income do they have, wanting luxury/high end products/services or value 
based, ...)

What is the primary message you want to convey to your customers?

Share 5 adjective or words that best describe your ideal customer.

Do you have any market research about your ideal client or your product/business
that you can share with us?

What is the end benefit to them by using your product/services? What do they want to achieve by using your product/ser-
vice?

ABOUT THE IDENTITY
What is the purpose behind this exercise? Why now?

If you have an existing brand/identity, why isn’t it working for you?

Do you have specific guidelines do’s and don’ts about the colors and other elements of visual identity?

Please share 3+ links of brands whose visual identity inspires you. What do you like best about them?

Please share 3+ brands/logos that you thought were weak, and what made you feel that way.

Using 5 adjectives or short phrases, describe your brand’s desired look and feel.

What do you want the customer to think when they see your branding?
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