
Finding The Decision Maker

How To Personalize Your SalesEfforts



Conclusion: Plan Ahead ForSuccess

Your goal is to help a small business grow their business  

with a mobile app.

But always remember, your client’s mobile app will only  

be as successful as the market plan you create.



Who are typically decisionmakers?

1. The business owner

2. Whoever is in charge ofmarketing

3. Sometimes managers

Speaking to anyone else but the owner, head of marketing, or manager can  

be a waste of time. Sometimes the manager can introduce you to the owner  

or whoever is in charge, but the owner typically makes the final decision.



How can you find the decision maker?

1. You can ask if the owner is available

2. You can ask to speak to whoever is in charge of marketing

3. You can ask to speak to a manager who may be able to get you a  

meeting with the decision maker, if they’re not

4. Or you can search ahead of time for the owner’s name



Personalize your COLD CALLSand  

Emails with business research



Ways To Find TheOwner

1. The Obvious Approach

2. The Domain Look UpApproach

3. The Google Search Approach

4. The BBB approach

5. The Yelp Approach

6. The “Just Ask”Approach



The Obvious Approach

1. Name of Business/Domain: If the business is called Jerry’sRoofing, guess who owns it?

2. About Uspage: Many times it will say the name of the owner and a story of how the business get started, especially  

if it is a familybusiness.

3. Contact Uspage: The contact page not only will have their general business info, but will often include a directory of  

personnel along with their direct extensions, emails, and well… names. If the email isn’t something like  

info@companyname.com, but rather jerry76@gmail.com, you know that’s his personal email and the owner is  

reading it.

4. Testimonial page: Many people overlook this, but if their website has testimonials anywhere on it, or a page  

dedicated to service reviews and social proof, one of the reviews will most likely say “Jerry came and gave us a  

reasonable quote the same day we called…” . Look for consistent names and that will be a safe bet.

mailto:info@companyname.com
mailto:jerry76@gmail.com


The Domain Look UpApproach

1. Go to www.whois.com

2. Enter website

3. Seeif owner of the website  

name is listed

http://www.whois.com/


The Google Up Approach

1. Go to www.google.com

2. Type “Business Name +Owner”

3. See if owner of the business is listed anywhere in the results

http://www.whois.com/


The BBB Approach

The Better Business Bureau. Any business that

takes themselves seriously tries to get certified and

a good rating with theBBB.

Search Google or the BBB website for the company

name and it will list the owner and principal’s name

at the bottom of thelisting.



The Yelp Approach

1. Go to www.Yelp.com

2. Search owner

3. See if owner has been  

mentioned or commented on  

any complaints

http://www.Yelp.com/


The “Just Ask”Approach

1. Simply call ask to speak to the owner

2. If he’s or she is not in, ask if you could have their email so you  

don’t have to keep calling and bothering their business

3. Also, ask the best time they’re in the business and call then

You’d be very surprised at how willing people are to give this  

information if you’re nice and just looking to help.


