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The New European is the pop-up newspaper sensation 

of 2016 that refused to leave the stage.

In fact, despite even our own predictions, the brand 

continues to grow and has won a permanent place 

on the news stands of Britain - the most competitive 

newspaper market in the world.

Conceived in the immediate aftermath of the Brexit 

vote, and taking its inspiration from the great tradition of 

political pamphleteering, The New European began life 

as a single-issue newspaper but has since successfully 

broadened it’s reach to encompass the arts, popular 

culture, science and literature - besides tackling a host 

of geo-political issues beyond Brexit - from the rise of 

Trump to the bombardment of Aleppo.



17
The New European

EXPERTISE
May 5-May 11, 2017

most affected by Libya’s overflowing 

problems and has the most to gain from 

stability being restored. It will not be 

possible to bring the migration crisis under 

control or tackle the illicit arms trade and 

terrorism successfully until an effective, 

widely-accepted Libyan government is in 

place to act as a local counterpart.

Bringing about such a solution requires 

sustained outside engagement to cajole the 

key parties inside Libya. The EU should 

consider coordinating a renewed 

international diplomatic effort by all of  

those with significant interests in the 

country. Pulling them together will be 

difficult too, given the current levels of  

dangerous discord between the world’s 

major powers. But as US Secretary of  State 

Rex Tillerson said during his recent visit to 

Russia “the world’s two foremost nuclear 

powers cannot have this kind of  

relationship”. Similar noises have been 

coming out of  Moscow. This indicates that 

there may actually be an appetite for 

cooperation on a situation where their 

direct disagreement is less intense and an 

international accord could be forged. 

After all, it is not so long since the US, 

Europe and Russia worked painstakingly to 

produce the Iranian nuclear agreement, 

despite other difficulties in their 

relationships. The same global powers 

could be convened, with Libya’s largest 

neighbour Egypt invited to join them. It 

should be made clear that no linkage will be 

made to any other issues elsewhere, such as 

Syria. The sole purpose would be to seek a 

solution in everyone’s interests to stop 

Libya further disintegrating.

I recognise that numerous attempts have 

been made to find an enduring solution to 

Libya’s conflict and governance problems. 

There are few ideas that have not been tried 

already. But it is perhaps time to fully 

recognise the difficulty of  bringing the 

country back under strong centralised 

control. The peace plan could consider a 

federal structure for Libya based around its 

three historical regions of  Tripolitania in 

the northwest, Cyrenaica in the East and 

Fezzan in the Southwest. Such a plan would 

have to include an equitable distribution of  

its oil and gas revenues. For an initial 

period, an internationally administered 

account could be established to remit 

revenues earned from the sale of  these 

resources overseas. Payments would be 

made or withheld in accordance with 

progress in implementing the peace 

agreement and cooperation with beefed-up 

international efforts to tackle the arms 

trade and people smuggling.

Any external attempt to salvage Libya 

will be immensely challenging. But for the 

sake of  its own safety, Europe has little 

choice but to try. 

did seize power, it would merely lead to a 

repeat of  the whole sorry dictatorship-

disintegration cycle. 
Trying to disentangle the complexities 

underlying Libya’s chaos is a daunting task. 

Earlier efforts have foundered due to the 

difficulty of  dealing with multiple 

disingenuous, feuding factions driven more 

by self, rather than national, interest.

Even so, the symptoms of  Libya’s failure 

cannot be cured without a political 

settlement. Of  those with the power to do 

something about it, Europe is the place 

(1) Members 
of the forces 
loyal to Libya’s 
UN-backed 
Government of 
National Accord 
(GNA) during 
an operation to 
clear the Islamic 
State group’s 
(IS) jihadists 
from the coastal 
city of Sirte in 
October 2016 
(2,5) Migrants on 
board a rubber 
boat in distress 
off the coast of 
Libya (3) Colonel 
Muammar Gadd-
afi (4) A rebel 
armed with  a 
Kalashnikov
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3 ‘WE’RE WATCHING A 
POLITICAL WAR-CRIME 
PERPETRATED IN THE 
NAME OF DEMOCRACY’
Mitch 
Benn

I
t’s not easy, is it?  Clinging to hope. 

Resisting despair. Trying to sustain even 

the slightest glimmer of  optimism.

I’m sure by now you’ve all had a 

chance to peruse, if  only in translated 

précis form, the account printed in the 

Frankfurter Allgemeine Zeitung of  the 

Prime Minister’s 50-car, high speed 

motorway pile-up of  a meeting with Jean-

Claude Juncker and reacted, I imagine, 

much as we all have, with a bizarre 

emotional cocktail of  incredulity, derision 

and bowel-freezing dread.

We are, to use the most printable variant 

of  the phrase, screwed, aren’t we?

It’s now clear that the political calculus, 

such as it is, of  this Conservative 

Government, is that they’ve decided, in 

terms of  medium-to-long term electoral 

prospects, they’re more likely to get away 

with letting Brexit run its course, watching 

the resulting tonne of  manure hit the wind 

machine, and then blaming sabotaging 

Remoaners and perfidious foreigners for 

the consequent catastrophe, than with 

climbing down now and admitting it’s all 

been a jingoistic fantasy. Better that we 

should suffer, that our country be 

humiliated, that our economy be hobbled, 

that our children’s future be sold, than that 

they should be even momentarily 

embarrassed. And thus far, it looks like 

they’re going to get away with it.

I’ve reached the stage now where I’m not 

so much thinking about the looming 

election as I am dreaming of  some sort of  

tribunal in the far flung future where all of  

this comes out. We’re watching a political 

war-crime being perpetrated in the name of  

“democracy”.
Mind you... According to some polls, the 

Tory lead over their opponents has slipped 

by as much as ten points since the election 

was called, and it seems that the 

Government’s weak spot may in fact be May 

herself.
On Twitter last week I proposed a 

General Election drinking game. I said if  

we all took a slug every time the Prime 

Minister said the words “strong and stable” 

with a bit of  luck we’d all be dead by June.

Well I’m not the only one to pick up on 

the PM’s new mantra, nor indeed the 

glassy-eyed robotic manner in which it’s 

being inserted into literally everything she, 

or anyone else currently banging the 

Conservative drum, says. 

There comes a point when the drone-like 

repetition of  this year’s stump slogan 

becomes counter-productive. It gets into 

people’s heads, in political earworm 

fashion, much as it’s supposed to, but it 

starts to ring a little more hollow every 

time it’s uttered. There comes a point 

‘where getting the message across’ becomes 

‘protesting too much’.
And besides, many people are now 

pondering aloud, who is “strong and 

stable”?  Ok, Jeremy Corbyn seems to have 

decided to hinge his plan to reclaim the 

nation upon the introduction of  four new 

bank holiday and Diane Abbott appears to 

be under the impression that new police 

officers cost £8,000 each (or even as low as 

£30) but it wasn’t they who needlessly 

plunged the country into constitutional 

turmoil and turned half  the population 

against the other.  It wasn’t Tim Farron who 

blew a hole in the fabric of  the nation and 

then swanned off  to let everyone else tidy 

up after him, like May’s predecessor did. It 

wasn’t the Greens who made Boris 

“piccaninnies” Johnson foreign secretary.

At this early stage it would already 

appear that either May or those around her 

have also decided she’s a bit of  a liability 

and have begun to shield her from the press 

accordingly. 
She’s being ushered in and out of  

meetings, dodging reporters and refusing to 

take questions. I reckon she’s trying to 

emulate what ultimately was a successful 

approach by Donald Trump. For most of  

last year’s presidential elections he largely 

confined himself  to addressing enormo-

rallies and holding forth on Twitter, and 

wisely so, for as we saw again just this 

week, if  he’s subjected to any line of  

questioning other than fawning sycophancy 

he mumbles, equivocates, loses his temper 

and scurries away. Perhaps May thinks that 

by similarly insulating herself  from 

impertinent questions she can “control the 

message”.
I’m not sure this is going to work, or at 

least not work so well. Trump was able to 

“control the message” by using means other 

than journalism to keep hammering his 

argument out; principally Twitter and the 

aforementioned rallies.  
What does May have? I had to check to see 

if  there even IS an official Prime Minister’s 

Twitter account; there is (@Number10gov) 

and it’s anodyne in the extreme. Say what 

you like about Trump but his Twitter feed 

is certainly entertaining (and occasionally 

terrifying). And in this country with its 

(thankfully intact) rationing of  airtime for 

political broadcasts (unlike the States 

where politicians can buy as much ad space 

as they can afford – the horror) she doesn’t 

even have access to the television audience, 

except via the news media with who she is 

currently refusing to co-operate. I’m sure 

there will be rallies in due course, and I’m 

also sure they will be altogether less 

bombastic (and telegenic) than Trump’s 

were. In her effort to “control the message” 

May might end up simply stifling it.

Nonetheless, as it stands, it still looks like 

the Tory party will increase its majority 

next month. Unless that downward trend 

continues, of  course.  Another few points 

off  that Tory lead and things really do start 

to get interesting.
Keep moaning,  keep sabotaging.

Top right, Prime 
Minister Theresa 
May with chips 
while on the 
election trail 
in Mevagissey, 
Cornwall. Below, 
Labour leader 
Jeremy Corbyn 
campaigns in 
east London 
 Photos: PA

The newspaper, and now its first-class new website, prides 

itself on the authority of its writers, and its ability to use wit 

as a weapon in making its argument. The New European is 

not a po-faced political paper.

Writers such as Booker-prize winner Howard Jacobson, 

Bonnie Greer, Miranda Sawyer, Jonathan Freedland, Victor 

Lewis-Smith, Louise Chunn, Alastair Campbell, Mitch Benn 

and Hardeep Singh-Kholi have set the agenda regularly 

from within the pages of The New European.

Our cultural coverage, celebrated each week in our Eurofile 

section, is as eclectic as it is brilliant; from Bowie to 

Vermeer, from Bauhaus to the Eurovision song content - our 

interest ranges across the spectrum of the humanities.

Politicians including Sir Keir Starmer, Tim Farron, Tony Blair, 

Peter Mandelson, Anna Soubry and Chukka Umuna consider 

The New European the fresh new voice of the pro-EU 

movement.

Our audience, a hard-to-reach ABC1 readership of affluent 

and passionately engaged readers, take inordinate pride 

in our paper. We know this from both the feedback we 

get in our mailbag, the sense of loyalty and attachment 

obvious across social media, and also our rapidly rising 

army of subscribers - rising at the rate of around 150 

new subscribers a week...growth the editor of The New 

Statesman described as  “to die for”.

EXCITING AND 
IN TUNE... 
INSANE...

POWERFUL 
AND PARTISAN 

Campaign



The New European arrived in the market place with a 

short life expectancy. 

Now, as we head into our second year, this newspaper 

has proven itself a winner and a stayer - evolving from 

that single-issue paper into the essential broad, liberal, 

and positive celebration of this new era of political 

engagement, increasing media plurality, and cultural 

curiosity.

We are on a wonderful journey. Join us!

Matt Kelly,

Editor

Its audience targeting 
looks spot on. To its 

credit, The New European 
has injected enough 

variety and humour into 
what is essentially a very 

serious project to broaden 
its appeal. 
Paul Connew, The Drum

Journalism without fuss 
and without bureaucracy...

more please
Peter Preston, The Guardian



New European 
readers get 
more out of life
They’re active, adventurous and committed to spending 

high levels of disposable income on travel, sport, home 

improvement and motoring.

Well read, they’re never far from a broadsheet with The 

Guardian the daily of choice.   Magazines are important 

too – like GQ, Mens Fitness and Today’s Golfer.

They enjoy TV documentaries on BBC4 and The 

Discovery Channel – and when not skiing, sailing or 

golfing themselves, can be found in front of the TV 

sport channels. 

New European readers invest in their homes – half 

are mortgage free – and those with dependents are 

educated privately.

They make time for their passions and pursuits – luxury 

holidays come top of the list and you may hear them 

tinkering in the garage, under the bonnet of their sports 

car restoration.

When it comes to their weekly New European fix, they’re 

exceptionally loyal and are highly likely to subscribe. 

They also take a keen interest in newspaper advertising 

as well as the content.



OUR AUDIENCE 

72% male, 58% over 55 * 
Affluent: 
48% earn over £41k pa with 25% earning 
more than £60k* 
50% own their home outright.

Well-read: 
71% enjoy a newspaper at least weekly, 
23% purchase every day*
36% of New European readers also buy The 
Guardian*
64% are Times / FT / Economist readers*

Loyal: 
72% subscribe to The New European. 
Of those that don’t, over half say it’s 
because they prefer to buy in store*

Engaged with newspaper ads
11.4% more likely to pay attention to the 
advertising.

Invest in education
12.1% more likely to have children in 
private school than rest of UK.

Seasoned travellers
50.1% of all holiday makers are 
within The New European target market.

Pride in their home
19.1% more likely to spend on home 
improvement.

Tech-savvy
32.7% more likely to own expensive 
gadgets (Smart watch etc)

Love of motoring
10% more likely to own a sports car and 
74% more likely to restore a vintage vehicle. 

Hobbies and interests
A love of the great outdoors, action and 
adventure: 
72% more likely to golf, 30.7% ski, 
30% sail.

*New European reader online poll, Q1 2017 All other sources GB TGI (Sep 16 Males 55+ earning 40K>)



75K WEEKLY 
DISTRIBUTION
– INCLUDES 
MAJOR AIRPORTS 
& EUROSTAR

Key facts:
n  Published Thursday

n  £2 per copy 

n  75K weekly distribution

n  Tabloid format 

n  Pagination: 64 pages

n  21k average sales

Advertising  
opportunities: 

Full Page £1,200

Half Page £700

Discounts for series bookings 
available on request

Online advertising 
– available on a monthly basis 
Banner from £2,000 
MPU from £2,500 

Inserts pricing and information 
on request

*New European reader online poll, Q1 2017 All other sources GB TGI (Sep 16 Males 55+ earning 40K>)

Advert sizes

Full Page 
330 x 270mm

Half Page Portrait 
330 x 134mm

Half Page Landscape 
160 x 270mm



Reading a copy of 
The New European 

on the tube makes a 
statement about who 
you are…something 

genuinely exciting
and different  

Martin Flavin, Creative director at launch specialist 
Five by Five writing for Campaign magazine

The New European pictured in 
Heathrow and Gatwick Airport lounges.

The Alistair 
Campbell scoop is a 
fillip to Archant

Bloody hell… 
The New European 

is good

Roy Greenslade, writing in Media Guardian

Mediatel



We think The New European is a 
great newspaper. So do our peers.

Over 400 editors, writers and columnists agreed The New European 
was worthy of the Chairman’s Award at this year’s National Press 
Awards – the most pivotal and prestigious moment at the publishing 
industry’s own Oscars. 

Less then two months later, we stormed the proceedings at the British 
Media Awards, taking home four gongs on the night including Launch 
of the Year, Print Product of the Year, Content Team of the Year and 
Industry Pioneer for New European Editor Matt Kelly.

And then came the highly coveted Chairman’s Award at the PPA 
Awards (Professional Publishers Association). The New European was 
recognised for it’s ground breaking launch (concept to news stands in 
nine days - an industry record!) and continued innovation.
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