
 

 

 

 

LGMA is pleased to provide a webinar on 

 

Media Writing for Local Government 
Tuesday, May 4, 2021 

10 – 11:30 a.m. 

 

 
This 90-minute webinar presented by Natasha Netschay Davies explores best practices for 
generating content for government channels including website, social media, and e-newsletters. 
Participants will explore storytelling frameworks (blog posts, news releases, community profiles) and 
learn how actionable, persuasive writing improves the shareability of information.  
 
Learning Outcomes:  
 
Attendees will: 

• learn about writing fundamentals for a multi-screen world (relevant and topical content, plain 
language, SEO and digital-friendly); 

• gain an understanding of how to use Google Search and other listening tools to predict 
stakeholder language and interests 

• examine best practices and their application (click-me headlines, calls-to-action, descriptive 
subheads, content style guides); 

• discuss multimedia extras: micro content, alt text, descriptive text; image use 
• hear about upcoming trends including writing for inclusivity and accessibility. 

 
 

Date and Time: Tuesday, May 4, 2021, 10 – 11:30 a.m. 
 
Format:  Live, interactive, 90-minute webinar that provides real-time feedback and the 

 opportunity for Q&A. Participants will be provided log-in information one day 
prior.   

 
Cost: $100 LGMA member + GST; $135 non-member + GST 

 Register online by 4:30 pm, April 27, 2021  

 

Bulk pricing is offered to those organizations who register more than one participant. Register all 

employees under one invoice first then contact office@lgma.ca for bulk pricing information. 

 

Cancellation Policy: No refunds will be provided after April 27, although substitutions within 

your organization are permitted. 

 

 
  

https://members.lgma.ca/upcoming-events/event-details/?EventID=116
mailto:office@lgma.ca


Presenter:     Natasha Netschay Davies, MOONRAKER Multimedia Inc. 
 

 

Natasha is a co-founder of a Canada-based innovative digital 

content and public relations agency. She is a strategic advisor 

with 20 years of experience providing corporate and brand 

communications planning, crisis communications, and digital 

and social media messaging for business, non-profits and 

government organizations. In her part-time teaching position 

at SFU, she instructs students on the newest approaches to 

Digital and Social PR relations. Recognized as one of 

Canada’s first Web journalists, her work as Executive Editor 

of Internet News, managing editor at Stockhouse, and business technology reporter for The 

Globe & Mail, has provided more than 15 years of first-hand technology learning. 

 

 
 

 
 


