:‘\‘j/ .. o ®
@Igﬂﬂl Throttle WE FUEL DIGITAL ADVERTISING*"

_ﬂ_liﬂ. Bl 150 3 A E

( ) S - e

Target Vehicle Enthusiasts through a Variety of Digital Advertising Formats & Venues

Digital Throttle, LLC

(800) 331-4702
info@digitalthrottle.com
www.digitalthrottle.com




MEDIA USAGE TRENDS “7Digital Throtlé

Your Customers are Spending More Time Online
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. - . - _ Why Companies
* Over 41% of total advertising spending in 2018 will be digital (TV 35%, Magazines 6.4%). Advertise ONLINE

* Digital accounts for more daily media time than TV and 33x that of magazines.

89% of U.S. Adults
use th.e inte_rnet. Those
Average Daily Time Spent Per Day with Major Media by US Adults (hrs:mins) with higher income and

college education are
nearly at 100%.

U.S. Adults spent 50%
0:01 of their major media
@ Digital time with digital
devices in 2018, up
17% since 2014.

0 Average time spent
daily with media in 2018:

-
2400 355

oTV
. Radio 1:25 hrs

. Newspapers 0:15 mins

5:56

4:22 4:11

I Magazines 0:11 mins

1:28 1:27 1:25 1:26 1:25 Advertisers only pay

® Radio for guaranteed ad
views (impressions)
and are able to

0:18 0:17 0:16 0:15 0:15 precisely measure
EEEEE——————, A

® Newspapers results.

. . Magazines Online ads are
0:13 0:13 0:12 0:11 0:11 extremelytargeted.
Ads target relevant

content and known
2014 2015 2016 2017 2018 vehicle enthusiasts
: in your percise
Source: eMarketer geographic markets.




ABOUT US: FOCUS

One-Stop Solution to Target Vehicle, Racing & Outdoor Recreation Markets
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Advertisers

We help you launch and manage complicated
online advertising campaigns across multiple
digital advertising platforms. Our “one-stop”
solution will save you time and money through
multiple and creative advertising options.

Our Business

Founded in 2009, we partner with high-quality,

targeted websites and work with popular social media
and search advertising platforms. Our systems allow us
to target and adjust digital ads in an unbiased manner,
ensuring advertising performance is our top-priority.

Why Digital Throttle?

We focus only on vehicle, outdoor and motorsports
industries. And we know your business - our entire
team has decades of industry experience.

Clients love our focus on niche markets while
using a large and robust technology platform.

st =

ATV & UTV SITES
Target ads to ATV & UTV
enthusiasts with an emphasis
on recreation. Also a great
target for truck owners.

AUTO ENTHUSIASTS
Muscle cars, performance,
tuner & vehicle-specific targets.
Also includes restoration,
collector & muscle car.

BOATING ENTHUSIASTS
Reach both the avid waterman
and causal boater. Reach boat
owners interested in all styles,

from power and sail to PWC.

DIRT BIKE
Riders of off-road, dual-sport
motocross & dual-sport motor-
cycles. Also includes extensive
racing & event coverage.

STREET TRUCK & SUV
Light duty truck & sport utility
vehicles. Advertise products

for towing, diesel trucks, &
customized street truck/SUVs.

4X4 & OFF-ROAD
Serious off-road & 4X4 owners.
Reach Jeep-specific,
rock crawling, desert racing &
other off-roading enthusiasts.

MOTORSPORTS
Reach the professional &
amateur racer plus fans. Covers
all types of vehicle racing: drag,
dirt, oval, motorcycle, & off-road.

MOTORHOME/RV
Class A, B & C motorhomes and
towable RV’s. Promote both prod-
ucts for the living space, outdoor
gear and vehicle performance.

STREET MOTORCYCLE
Riders of street bikes whether
street racing or enthusiast.
Riders of all types, sportbike,
touring, V-Twin and cruisers.

OUTDOOR
Owners of Truck and SUVs
while hunting, fishing, camping
and shooting. Reach the
active outdoor enthusiast.

Site Examples



OUR TARGET AUDIENCE

Reach Enthusiasts and DIY Male Audience
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We help you locate and manage complicated online
advertising campaigns across multiple digital platforms.
Our “one-stop” solution will save you time and money
through multiple and creative advertising options.

Sample of Advertising Clients
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Male

Female

% 1347
18-24
2534
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Has Kids

Index = “Composition Index”
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100 is average and amounts over 100 indicate larger than average compared to the typical website.

Vehicle - Related Interests

Motorcycles..........coovinnnne.
Vehicle Maint.
Buying/Selling Cars.............. 22.3X
Sports Cars.......ccceeeeeeeeeennd 27.4X
SUV.iiivnieiieis 15.1X

Sedans.......cocovvcrnninicininnns 18.4X
Luxury Cars........cccevureennne 18.3X
MiniVans

Hybrid Vehicles..................... 8.1X
Vehicle Insurance................. 3.9X
Transportation News............ 9.7X

“Index” where 1.0X is the average. So a 4.0X is 4 times more likely to be interested in this topic.

i

s, = b -

Leisure - Time Interests

Motorsports..........ccccccueunes 43.7X
Fishing .

Adventure Travel.................. 4.1X
Movies/Videos ..............c...... 3.1X

B4

111

=] 126

L]

l 111

a2

=| 113

Ga

51

61

T4
Other Interests
Alchoholic Drinks................. 2.9X
FitNess......covviininininirerireses 3.2X
Remodeling & Construction 4.6X
DIY Home Regpair ................ 3.4X
INVeSting.....c.cvvvirenenirirerens 3.5X

Source: Quantcast 8-1-2018
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ADVERTISING OPTIONS

Multiple Formats to Match Your Goals

I Digital Throitle

Site Examples
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DISPLAY BANNER ADVERTISING “7Digital Throtlé

Supply Your Own Ads or We Can Design For You
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Examples of Ads We’ve Designed for Clients:
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ADVANCED TARGETING

Additional Methods to Focus Your Ads
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Domain Query Targeting

Find more detailed pages on a site using its URL
structure. Great solution for year, make and model
of specific vehicles or topics.

YEAR MODEL

& D wwwnadaguides.com, S5 MIERrsream) THT
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Change Manufactucer | Change Year & Model | Change ZIF | Change O

2018 Airstream

Interstate Series EXT Lounge Special M

Person Targeting

Frequent Shopping
Locate people based on
regular and frequent retail and

Demographic online shopping locations, In-Market Data
Able to target some such as “auto parts stores”. Reach consumers that
demographic data such are actively shopping for
as gender, age, income " a specific brand or type of
level and family size.

vehicle or have recently
- purchased such a vehicle.

e —

Retail Purchases

Retargeting
Some purchases are Target users that have
recorded by third party recently visited a specific
loyalty programs and

website URL, including
available for use.

) your own website.
All data is anonymous and

not linked to any personally-
identifiable information.

Keyword Targeting

Our Keyword Targeting places your ads on web pages with a strong
concentration of relevant words and phrases on targeted sites.
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Our system looks for “clusters” of
keywords and ranks pages based
on matches to our proprietary
Keyword Segments

(el Vehicle Make = Vehicle Model

=
Part Family
O

“Keyword targeting allowed us to zero-in on
very specific pages for our product launch”

&
A .
#7 Vehicle Type
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VIDEO ADVERTISING

Pre-Roll and Outstream Advertising for :15 & :30 Spots

“Digital Throtle

PRE-ROLL Video ads appear only
after a user has clicked to watch

W

LATEST VIDEOS

Videos appear on
any device, including
desktop, mobile & tablets

Kawasaki's Ninja 1000 faces a direct challenge in 2016
from Suzuki's all-new GSX-51000F. Practical and
affordable, we've been eager to compare the fwo side-by-
side where their similarities and differences were revealed
out on the open road.

<41/30

Tech Tip:
Decades Harley S1000Fvs  Changing Oil On A
Has A New Race B Kawasaki Ninja 1 Yamaha YZ250F

: > A
After Four 2016 Suzuki GSX-

Repurpose your TV commercials or /
produce web-only video pre-roll. _ T

2016 Ducai
G310Rat 2016 Multistrada Enduro
Beijing Au - Cycle New

.. . . Tilting Motor The all new BMW
Pre-roll advertising is both a superior Works: Leaning 3-
Wheeled Har

branding & response ad format.

“‘We’ve been running TV commercials for a few years now.

It's great to use the same ads in our targeted online campaigns.”

TITLE HERE

‘The In-Page Outstream can be .mnnsd in a number or v, Between

anywhere. When a user
appears within the con «
graphical element to the right for he ln Page. Or beneryu aitin

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about
anywhere. When a user s reading and comes across the player, is simply
appears within the content and starts playing the ad (audio off). See the
graphical element to the right for the In-Page. Or better yet, a it in

“The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, n between sections. just about

imply

appears within the content and starts s playing the ad (audio off). Secthe
graphical element to the right for the In-Page. O better yet, a it in

TITLE HERE

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about
anywhere, When a user is reading and comes across the player, is

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about

inanu nhcrofwny Between
ween sections. just about
‘omes across the player, is

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about any-

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about

paragraphs of your sie’s content, inbetween sctions.just ibout
anywhere. When a user is reading and comes across the player, is simply
appears within the content and starts ad (audio off). See the
graphical element to the right for the In-Page. Or better yet,a it in

‘The In-Page Outstream can be instlled in a number of ways. Between
paragraphs of your site’s content, in between sections. just about
anywhere. When a user s reading and comes across the player, is simply

As the site
visitor reads
through an
article or scrolls
down the site,
the Outstream
ad appears
between
paragraphs or
sections on the
site.

When more

than 50% of the
Outstream player
appears within
the display, the

ad starts muted.
Only when the-user
mouses overthe
player will sound
play. The user can
also close the the
ad if desired.

The Outstream
video automatically
collapses from
view when either
the ad ends or the
user closes the ad.

The Outstream
player closes

and disappears
from view and the
lower section of
the site moves

up to its normal
postion.



HIGH IMPACT

Highly Visible & Dominant Advertising
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Like traditional online ads, High Impacts can be:

1. Purchased on per-impression basis

2. Geographically targeted

3. Limit the number of impressions per user (‘frequency cap’)
4. Third-party measured

Faany
EXPEDITION

Floating Footers appear at
bottom of sites that don’t have
open space on left and right.
Also appear on tablet devices.

Side Skins appear on desktop PC’s when a site has
blank space on the left and right.

]

J:HASH WOSE P WOROGF  DEMMOISHST  FORUML  CRAWTY  LWE

Site Billboard appears
at the top of sites.
Appears on both
desktops and tablets.

[RIDE THE 2017 BMW R 1200 05
M

LATEST MOTORSPORT NEWS



NATIVE ADS

Ads Served Within the Editorial Feed

i
A

““Digital Throttlé

©
/

Native ads look like editorial
content and allow you to place
your product, message or video
within the editorial stream.

Articles get placement through-
out the sites’ main pages to
drive people to open and view
your dedicated editorial page.

You provide the content for your
editorial page. Editorial pages
include your ads and Social
Media feeds.

Benefits of Native Ads

1. Tell the story in your words
2. Ensure product coverage

3. Increase product video views

Native:
The new method for Press Releases,
Video and Magazine editorial

M Quick Tips For Extending
Engine Life

BY CASTROL GTX MAGNATECS
Research shows that the majority
of car 1rips 1ast less

“Rever shows me the 4
roads worth stopping on”™

“Native ads allow me to expand
the reach and extend the life of
past editorial reviews.”

0 Your image and headline gets placement

in the main site rotator at the top of
main pages.

Your image and headline also-get
placement in the.“Latest News” feeds
of the main pages.

e Pt N Paalets Cusmmeds

The user opens a dedicated e B |
editorial page that includes ,
your provided text, images

and video. Article page 1
includes your ads and

Social Media feeds.

Rever Motorcycie Navigation App Review

.
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SOCIAL MEDIA ADVERTISING

Our Editorial Publications Sponsor Your Message

igital Throtflé
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. Automotive Videos

Increase power & acceleration in your
FR-5 with high air Mow filter, Easy to
install & inchedes Million Mae Limited
Warranty

KE&N Air Filters

Your Scion FR-8 Dessrva Loarn More

03 3K Views

Y UKE O COMMENT 2> SHARE

t Cychs Hows

Tesi-Nids @ tounng model. and gt a e
T edadren Haney Cunidson® Tahin

& Wew Era of Touring
LT T

Laarn Mo

e

ol Ly o Commnen # Share

“Facebook® advertising is complicated
and | don’t have time to manage it.
Digital Throttle are experts, manage

it daily and add custom targeting”

Mobile is Our Focus
85% of all Facebook Traffic is on Mobile

- LY a0 -

- il rotoruco vt (-]

Editorial Publications

WIDEOSNET

MOTORHOME
VIDERENET

Aurtomotive

Third-Party ‘Editorial’ Supported
Your social ads are presented by one of our
niche editorial publications.

W OffRoadingVideos.net
pons 3

Jeep® replacement soft top works with your
factory hardware for a cost-efficient option to
replace your worn-out original Jeep top.

o
works wiliEAGIORY

OR SUPERT PN AARDWARE

Bestop Replace-A-Top

New soft top saves time & m... | Learn Mor

While our editorial team will not “endorse”

your product or promtion, the social ad will be
“Sponsored” by the related editorial publication.

The consumer will view and consider the ad
more as information & education instead of a
“hard sell” from an advertiser.



RETARGETING @Igltul Throttle

Stay in Contact with your Website Visitors

The Challenge:

Very few of your website visitors take
immediate action on their first visit.
Without RETARGETING, your past site
visitors will quickly forget you.

The Solution: 0 Consumers
Use Digital Throttle Retargeting to visit your

remind, repeat and reinforce your .
advertising messages. Our service website
locates people who have recently
visited your website and shows
them targeted advertisements on 3
relevant websites, social platforms

and search results.

e Your site places a ‘cookie’
on the visitor’'s computer,
mobile phone or tablet.
(Digital Throttle’s system
generates the cookie code)

o Visitors see your ad only on relevant
sites. The ad can be general or specific
to the products seen in step (1)

]

e e Visitor leaves your site
| | J and browses online to other
Pre-Roll Video Keyword Search ad-supported websites.

9

Facebook® Banners

High Impact

“Our website is the primary sales & marketing tool. Retargeting is like a ‘virtual’
mailing list we can use for future promotions & to stay in touch with past site visitors”



PAID SEARCH

Compliment your Display and Social Media Advertising
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I Digital Throttle

Summary

Most online advertising is prospecting; displaying graphical ads to
people on targeted websites. On the other hand, Search Advertising
helps you find people actively looking for products and services similar
to your own. When combined together, Search and Display
Advertising are a powerful combination.

EXPERIENCE THE
EVOLUTION IN
SPARK PLUG [l

DESIGN

aavancea powerfor th sevsnces racer.

Display Ads ‘, ‘ Social Media Ads

Awareness

Top Reasons to
Use Paid Search:

* Over 3 Billion searches
a day are made

* Users searching are
close to buying soon

* Views of your ads are
free — you only pay for
clicks

* Immediate results -
unlike SEO which takes
time to build

* Great way to test out
phrases; a test for
marketing

Branding

Educating /

Influencing

E3 Spark Plugs | Advanced DiamondFIRE Design ©
[Ad] shop.e3sparkplugs.com

High-Performance Spark Plugs. Buy Factory-Direct Today!
Racing Spark Plugs

Automotive Spark Plugs

Truck Spark Plugs

Motorcycle Spark Plugs

Search

“‘When combined together, online display advertising and
search advertising make a powerful combination”

BILSTEIN Air Suspension Module | 100% New & Original Quality
www.bilstein.com
Stick with the original. Keep away from remanufactured air suspension modules.

Find a BILSTEIN Product BILSTEIN Technology
Find an air suspension module World's leading auto brands trust
for your specific vehicle. BILSTEIN for a reason. Learn more.
Find BILSTEIN Expert
BILSTEIN products available through
online, retail or local installer

Spring and Damper Tech
Suspensions are complex. Visit this
section to learn more tech details

How’s It Work?

Step 1. We work with your team
to identify key words and phrases
associated with your products
and/or promotion

* Can also exclude words
and/or phrases

+ Can also include competitor or
complimentary brands and/or
products

Step 2. We research and report
the expected volume of searches
for words identified in Step 1.

Step 3. We research and report
the estimated cost per click (CPC)
for the words from Step 1.

Step 4. We present a monthly
budget using information from
Steps 1,2 and 3.

Step 5. We build out a series of
Text Ads that are displayed

to the user when a matching
search is found. We work with
you to ensure the clicks are sent
to the appropriate landing page
on your site.

Step 6. We actively monitor the
campaign, optimizing to gener-
ate the most clicks at the optimal
cost per click (CPC)



CONVERSION TRACKING

Is Your Advertising Producing Results?

I Digital Throitle

How many people that clicked or viewed
my ads went to these pages of my site?

Product Page

PDF Download
\ For each
action on
your site

Dealer Locator

Pricing

“Conversion tracking allowed us to see that
many people visited our site after simply
viewing an ad. Clicks don't tell all the story ”

How many visitors viewed
or clicked on the ads?

e What sites and which ads
produced the best conversions?



ONLINE REPORTER (“Digital Throt

View Site and Ad Results Anytime, from Any Device

Schedule Email Alerts

e = 277 D Treere ey Comimehentts D81 159 Mesogs (147 Smme IR

rigia e

@9 Dashboard

8

~

“Your reporting is unlike anything we've seen.
| no longer need to chase down my rep for
reports. And you summarize data so easily

— no more complicated Excel reports!

Ad + Site results allow Digital Throttle
to actively OPTIMIZE your online campaigns.



Advertisers

We help you launch and manage complicated
online advertising campaigns across multiple
digital advertising platforms. Our “one-stop”
solution will save you time and money through
multiple and creative advertising options.

Our Business

Founded in 2009, we partner with high-quality,

targeted websites and work with popular social media
and search advertising platforms. Our systems allow us
to target and adjust digital ads in an unbiased manner,
ensuring advertising performance is our top-priority.

Why Digital Throttle?

We focus only on vehicle, outdoor and motorsports
industries. And we know your business - our entire
team has decades of industry experience.

Clients love our focus on niche markets while
using a large and robust technology platform.

ATV & UTV SITES
Target ads to ATV & UTV
enthusiasts with an emphasis
on recreation. Also a great
target for truck owners.

AUTO ENTHUSIASTS
Muscle cars, performance,
tuner & vehicle-specific targets.
Also includes restoration,
collector & muscle car.

BOATING ENTHUSIASTS
Reach both the avid waterman
and causal boater. Reach boat
owners interested in all styles,

from power and sail to PWC.

DIRT BIKE
Riders of off-road, dual-sport
motocross & dual-sport motor-
cycles. Also includes extensive
racing & event coverage.

STREET TRUCK & SUV
Light duty truck & sport utility
vehicles. Advertise products

for towing, diesel trucks, &
customized street truck/SUVs.

4X4 & OFF-ROAD
Serious off-road & 4X4 owners.
Reach Jeep-specific,
rock crawling, desert racing &
other off-roading enthusiasts.

MOTORSPORTS
Reach the professional &
amateur racer plus fans. Covers
all types of vehicle racing: drag,
dirt, oval, motorcycle, & off-road.

MOTORHOME/RV
Class A, B & C motorhomes and
towable RV’s. Promote both prod-
ucts for the living space, outdoor
gear and vehicle performance.

STREET MOTORCYCLE
Riders of street bikes whether
street racing or enthusiast.
Riders of all types, sportbike,
touring, V-Twin and cruisers.

OUTDOOR
Owners of Truck and SUVs
while hunting, fishing, camping
and shooting. Reach the
active outdoor enthusiast.

igital Throtle
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Site Examples

Digital Throttle, LLC

774 Mays Bivd 10-457

Incline Village, NV 89451

(800) 331-4702

info@digitalthrottle.com « www.digitalthrottle.com



