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Non-food markets (including artisan, clothing and craft markets)

We’ve developed this COVID-19 Safety Plan to help you create and maintain
a safe environment for you, your workers and your customers.

Complete this plan in consultation with your workers, then share it with them. This will help slow the spread of COVID-19 and reassure
your customers that they can safely visit your business. You may need to update the plan in the future, as restrictions and advice changes
— you can make changes to the plan if you've printed or saved it, or you can choose to download and create a new version of the plan.

Businesses must follow the current COVID-19 Public Health Orders, and also manage risks to staff and other people in accordance with
Work Health and Safety laws. For more information and specific advice for your industry go to nsw.gov.au

BUSINESS DETAILS

Business name: Maitland Markets
Plan completed by: Dianne Brown

Approved by: Catherine Blanch

> REQUIREMENTS FOR BUSINESS

Requirements for your workplace and the actions you will put in place to keep your customers and workers safe

REQUIREMENTS ACTIONS

Wellbeing of staff and customers

Exclude staff and customers who are unwell. ) o
Customer signage at all entrances advising non entry of

high risk patrons. Staff assessed by management for
Covid 19 symptoms. Senior first aid officer on site
Provide staff with information and training on COVID-19, including when
to get tested, physical distancing and cleaning. Signage and documentation located in office and
markets for staff to review. Risk management toolbox
talk prior to commencing work.

Make staff aware of their leave entitlements if they are sick or required
to self-isolate. Advise staff of work conditions and enforce
health department guidelines.

Display conditions of entry (website, social media, entry points). ) )
Forward all relevant documentation and signage to Web

provider, |.T specialist managing social media sites and
hard copy signs for entry points and market areas
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Wellbeing of staff and customers

Ensure COVID-19 Safety Plans are in place, where relevant, for:
+ Restaurants and cafes (for kiosks or food service venues) Fixed venue sites managed by showground.(See

showground Covid 19 safety plan)

REQUIREMENTS ACTIONS

Physical distancing

Calculate the floor area of the market space to determine the maximum

number of people who can safely occupy the space (one customer per4  Social distancing signs at entry to enclosed areas for

square metres of space). Consider displaying signage at entrances with pedestrian traffic. Advise maximum number of shoppers and
the maximum safe capacity to manage customer expectations. conduct general policing of shopper numbers not including

stall holders and their staff who have provided contact details

Put plans and systems in place to monitor and control the number of

people on site at any given time to allow for physical distancing. Senior staff to monitor vehicle flow and police traffic numbers based on car

park fill percentages at Anzac Street entrance and Parking staff and ground
attendants to monitor exit flow from Louth Park gate and on general
walkways throughout th market

Consider strategies to avoid congregation at entrances and exits. ) o )
All entrance/exits to be opened on all buildings and pedestrian

walkways to allow for maximum traffic flow in peak times .Signage to
be utilized to assist customer awareness in high concentration areas.

Develop strategies to control the flow of crowds, such as separate entry o ) ] )
and exit points and uni-directional marking on the ground where practical. Educate stallholders to assist in directional advise for

new shoppers.Sign mark floors for easy identification of
most direct routes to enter exit buildings and grounds.

Develop strategies to reduce crowding wherever possible, such as ) ] ] ] )

markers on the floor where people are asked to queue. Erect signage to remind public of Covid safe social
distancing. Mark foot paths with hard copy demarcations
for social distancing

Consider barriers or other controls to ensure staff and visitors at

interaction points stay at a safe distance, or are separated by a barrier
such as a rope, table or service counter.

All stalls encouraged to use tables or tressel tables as aids to social
distance, vehicular barricades made available to all safety personnel and
car park attendants on request. Walkways and queuing areas to be
provided with visual ground marked barriers and social distancing markers

Consider strategies to avoid crowding if entertainers are performing.
Singing and wind instruments can spread COVID-19 if a participant is All entertainers kept 3 meters away from public with

infected. Additional planning around these activities should be undertaken PP . . . .
from a work health and safety perspective, including ensuring 3 metres no IOItermg signs to be Implemented if neccissary

distance from the audience.

Encourage workers to stay at stalls and to avoid interactions between stall . . .
workers (including at meal breaks), where reasonably practical. Terms and conditions as a requirement for trade are listed on

application envelopes which clearly state that stall holders and
staff are to be constrained within the boundaries of their stall

If seating is required, move or remove seating to comply with 1.5 metres o N
of physical distance where possible. Household or other close contacts do Many of the patrons and visitors are families and as

not need to physically distance. such a large percentage of groups will consist of family
members

Review regular deliveries and request contactless delivery and invoicing
where practical. No deliveries on site
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REQUIREMENTS

Hygiene and cleaning

Adopt good hand hygiene practices.

Provide hand sanitiser at multiple locations throughout the marketplace,
including entry and exit points.

Ensure bathrooms are well stocked with hand soap and paper towels or
hand dryers.

Clean indoor hard surface areas frequented by staff or customers at
least daily with detergent/disinfectant. Clean frequently touched areas
and surfaces, including tables, several times per day with a detergent or
disinfectant solution or wipe.

Disinfectant solutions need to be maintained at an appropriate strength
and used in accordance with the manufacturers’ instructions.

If items are to be viewed, encourage visual inspection where practical.
Provide hand washing facilities or hand sanitiser for customers to use
before and after handling objects. Have detergent or disinfectant wipes
available to wipe objects regularly, where practical.

Consider removing printed pamphlets, and instead providing
relevant information through digital channels such as email or
website where practical.

Limit the use of cash transactions by encouraging contactless
payment options.

If entry ticketing is required, consider electronic methods where this is
possible.

Staff should wear gloves when cleaning and wash hands thoroughly
before and after with soap and water.

ACTIONS

Sanitiser/soap and hand towels provided in all toilets.
Signage reminding patrons of the importance of
effective hand washing. Latex gloves available at office.

All stalls have been required to provide hand sanitiser
as a condition of entry including those on entry and exit
points

Sanitiser/soap and hand towels provided in all toilets.
Signage reminding patrons of the importance of
effective hand washing in all bathrooms

All stall holders equiped with sanitiser as
condition of entry

All management provided sanitizer and disinfectant
purchased through trade approved commercial cleaning
outlet

All stall holders encouraged to promote visual inspection
of products. All stalls have been required to provide
hand sanitizer as a condition of entry .

All printed merchandise has been removed from public access in
management controlled areas. All electronic media has been utilized to
advise of current updates and available web links for covid 19 information

ATM machines have been retained by
management .for use

All stall holder details collected by phone or emailand
retained for contact tracing where when and if
necessary

Laytex gloves provided to all staff on requestA
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REQUIREMENTS ACTIONS

Record keeping

Employers should make staff aware of the COVIDSafe app and the
benefits of the app to support contact tracing if required. All staff enCOUI’aged too download app.

Cooperate with NSW Health if contacted in relation to a positive case of . .
COVID-19 at your workplace, and notify SafeWork NSW on 13 10 50. Local police have also been contacted and requested to assist

in enforcing social distancing rules should resources allow
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